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American Can 


GALVANIZED IRON FIBRE 


It’s always time 
think Quality 


Y? Because it’s the only 

thing the consumer thinks 

about when she opens one of 
your cans. 


“Quality” doesn’t mean that all 
quality canned foods are in the 
special extra fancy grade. It does 
mean that in its grade, every ar- 
ticle packed in tin cans is uni- 
formly clean and wholesome and 
safe—full value for the price. 


The can has much to do with 
quality in that sense. Above all, 
the can must maintain the qual- 
ity you put into it. No matter 


how careful you are in your 
packing, you have to depend on 
the can to deliver the quality you 
pride yourself on. 


We take pride in the record of 
the cans of our manufacture. 
Performance is what counts— 
performance throughout the 
life of a contract—and there we 
fear no comparison. Good cans, 
good deliveries, good closing 
machines, good service—these 
make up performance as we 
understand it, our share in 
promoting quality canned foods. 
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THE CANNING TRADE 


JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS 


Phones: 205-206-207 Phoenix Bidg. 
PLAZA 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
YEAR 1923-1924 


President W. H. Killian. 

Vice-President. C. Burnett Torsch 

Treasurer. Leander Langrall 

Secretary, William F. Assau. 
COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 


Summers, Jr., J. O. Langrall. 
Arbitration Committee, C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, John W. 
Schall, Harry Imwold. 
Committee on Commerce, D. H. Stevenson, H. E. 
Jones, J. A. Killian, E. F. 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E 
Robinson, Thos. L. North. 
Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
Hospitality Committee. W: E. Lamble H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 

F. A. Torsch, Herbert C. Rob- 
erts, H. L. Fleming. 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel. Jno. C. Beeuwkes 

Chemist, Leroy V. Strasburger 
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Robins-Becket Can Cleaning Machine. 


CRATES 


CANNING 
MACHINERY 
For all purposes. 


This illustrates the Double Machine for cl ing tops and bottoms and bodies. 
We also make a Single Machine for cleaning tops and bottoms. Cleans cans from Flats to No. 10s, 


Natlonal Tomato Peeling Machine will be exhibited at Bnffalo. 


a= 
A. K. Robins & Co. Baltimore, Maryland Ron eaters 


1924 MODEL 
HANSEN PEA AND BEAN FILLER 


1—All undesirable features of the old Hansen have been eliminated. 


2—it has only one-half the gears, one-half the shafts, one-half the clutches, 
one-third the brackets or supports, and occupies only about one-half the floor 
space of any other filler on the market. 


3—It has no brine tank, no float valve, no stuffing boxes, no hopper agitator 
and no funnel rubber. 


4—It has eliminated all waste, for it is impossible to overflow the can. It has 
no brine tank to overflow. It stops automatically in case the cans fail to 
reach the filler. The mixing head and plates are entirely enclosed, making 


it impossible for brine to escape should the plates become damaged or cut. 


5—It is the only filler that complies with the laws of sanitation, because it can be taken apart and really clean- 
ed. Besides, the brine isnot exposed in any way to flies or dirt, because the briner encloses the brine instead 
of being surrounded by brine in an open tank. 


Send for Catalog and Complete Information. 


Hansen Canning Machinery Corporation, 
Cedarburg, Wisconsin. 
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DVERTISING iis selling of the highest 
character. Anything that advocates your 
business, your goods or your brands to possible 
buyers is advertising. Advertising is likewise an 
endorsement of your goods, because it proves that 
_your goods are not afraid to face the white-light of 
publicity. And the world is tuming to goods 
which are not afraid to stand out in front of the 
public. 


@ Do you need advertising? How many whole- 
salers or chain stores know what goods you pack 
or your brands? Ask yourself this honestly. One, 
Two, a dozen, not twenty five at most, out of the 
more than 4,000 wholesalers, 400,000 retailers 
and hundreds and thousands of chain stores, 
department stores and other big buyers. There 
are large canners who have packed for years and 
sold their entire outputs to one or two jobbers for 
private labels. If those buyers dropped them, for 
any reason, they would be no further ahead than 
| the canner who is beginning business this year. 
| They may be good ‘canners’ but they have been 
merely factory managers for the distributors! 


@ No industry in the country needs advertising as 
much as the canner. 


@ The industry is beginning to stir over this lack 
of modern merchandising ability, and it is in danger. 
Danger— because unscrupulous ‘go-getters’, playing 
upon this newly awakened need and desire of the 
canners, will sell them into all kinds of wild-cat 
schemes, wasting their money and ultimately dis- 
gusting them with advertising, if they are not 
careful. 


@ An advertising investment needs as careful con- 
sideration as the investment of an inheritance or 
any other money—but if you will give it that 
consideration, it will not only return the interest 
you expect, but a greater return on the amount 
invested than any other expense possible. That is 
if it is done rightly. 


WHAT IS 


GOOD ADVERTISING 


FOR THE CANNER? 


@ Rightly—for the canner, means: That it reach 
the greatest possible number of wholesale buyers, 
regularly or with reasonable certainty. First of all, 
it is the buyers you must reach—the wholesale 
grocers, the chain Stores, the large department 
Stores, in a word large handlers of canned foods. 
These men are intensly busy, are infrequent and 
poor readers, and so are extremely hard to reach. 


@ Advertising to the brokers can be of but little 


value to a canner. 


@ How can you reach these wholesalers, who 
read only through compulsion, or to get definite 
information for the moment? Circulars or direct 
by mail advertising would mean 100% direct to 
the “waste basket” with the wholesalers. 


@ It is probable The Almanac of The Canning 
Industry comes nearer reaching, and staying with, 
the wholesale buyers and handlers of canned 
foods, than anything else published. The reason 
for this is that the Almanac contains important 
Statistics and information which they need every 
day, and which they know they can find there 
more quickly and with less trouble than anywhere 
else. Many of them have learned that this 
Almanac is the one book of reference for canned 
foods requirements. So they do not use it volun- 
tarily, but because they cannot do better. The 
Almanac is used by most of the chain-store buyers, 
by the big houses that have canned foods buyers 
or departments and by a very considerable number 
of the rank and file. Not by all wholesalers, but 
each year the list in this field is greatly expanding, 
and those who get this Almanac use it continually. 


@ The Almanac, therefore, has advantages which 
nothing else can claim for the canners, and because 
the advertising rates in the Almanac are very low, 
it will pay any canner who wishes to make his 
business and his brands known to take a full page 
in this Almanac. 


@ Our advertisement department will assist you in 
designing a good advertisement, if you wish. 


Write at once if you want to be included, asthe Al: 
goes to press early in January. 


THE ALMANAC OF THE CANNING INDUSTRY 
Published by THE CANNING TRADE 
Baltimore, Maryland 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE i Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE. Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. - 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign $5.04 


Extra copies, when on hand, 10 Cents each 
ADVERTISING RatTes—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 
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EDITORIAL 


EW YEAR’S WISHES—Here’s that the canning 

N industry may have another 1923! And to that 

end: Here’s to good, old, ever-faithful Dame 

Nature, and may she ever continue to be the friend of 
the canners. 


ESOLUTIONS—First and before all else, the bed- 

R rock upon which you must found every action 

of the year; kept constantly before your eyes and 
never to be forgotten for one instant—pack quality. 


Second—Having planted that resolution so deeply 
in your consciousness that nothing can possibly make 
you overlook or forget it, then take one other resolu- 
tion, write it in red ink, and piace it before the eyes of 
everyone in the factory or having to do with the pro- 
duction of your goods—pack QUALITY. 


Third—And if you expect to sell your goods with- 
out trouble and to the limit of your ability to pack, and 
wish to see the kind of demand that drains your ware- 
houses of goods, and makes the consumer want more, 
and more, then take this third resolution: TO PACK 
QUALITY. 


And nothing but quality. 


But make this more than a mere New Year’s reso- 
lution. Make it a principle of your life. Determine at 
all hazards to stick to QUALITY during 1924; and if 
you do we promise you that you will never permit any- 
thing to ever take its place in all the years of the fu- 
ture. If we could persuade you to do this, just this 
year; to turn a deaf ear to the “man with a price;” to 
let the competitor who is packing the “truck” for a 
truck buyer, we would not be afraid to promise you a 
continuation of the excellent demand of 1923 for many 
years to come. Never mind how the other fellow is 
hoeing his row; just you hoe your own row nice and 
straight, and then you will find all the other rows are 
nice and straight. 


ND JUST ONE MORE—The industry is pledged 
to the Warehousing Plan as the proper means in 
the settlement of all claims for swells or spoiled 


canned foods. * Don’t be a traitor. Stick to your fellow- 
canners, and refuse to sell goods except with that 
clause in your contract. Print the Warehouse clause 
in your contracts, as the vast majority of canners are 
doing, and so help protect your rights. Every associa- 
tion of canners to whom it has been presented has 
adopted it unanimously, and the members have pledged 
themselves to use it. As it is said that more than 50 
per cent of the jobbers are in favor of it, it can be said 
that a majority of the jobbers approve it. Then do 
not let the few loud wailers distract you. These job- 
bers say that the canners will not stand together. We 
don’t believe that. Let’s show them that the iadustry 
is a unit on this. 


T LAST THE BUREAU OF CHEMISTRY STIRS 
A —Ever since the first effort to put into force the 
rulings of the Food and Drugs Act of June 30th, 

1906, the Bureau of Chemistry, charged with its en- 
forcement, has realized that its wings were clipped 
short when the clause requiring the name of the man- 
ufacturer of all food or drug articles on each package 
was stricken from the original draft of this pure food 
law. The framers of that food law were aiming at 
fraud and deception and unfair competition, by which 
elimination they knew they would be protecting the 
public’s food and medicines ; and they were wise enough 
to know that if they could compel every producer of 
foods or drugs to father the product by placing his 
name and address on each package, that the work of 
cleaning up would be practically done by this one pro- 
vision. No man in his senses would place his name on 
a package of food or drugs, if that package were such 
as would bring discreit upon him ond his business; 
and so that requirement was a very large feature in 
the pure food law as first drafted. But it did not stay 
there; at least, while not exactly eliminated, it was 
rendered inoperative or ineffective by the addition of 
the words “or the name of the distributor” in case any 
name was used. Every man who has had a hand in the 
enforcement of a pure food law has long recognized 
that with that provision he could do more towards cor- 
recting theevils for which thelaw was made than could 
be done with all the balance of the regulations. And 
for the reason assigned, that it definitely fixes the 
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blame and makes the manufacturer responsible. Who 
is there that will say that this is not right and proper? 
But who was it, then, who knocked out this provision 
of the law, and why? 

Credit is usually given to the wholesale grocers and 
the strong lobby they have always had at Washington; 
but they are not solely to blame. There were other 
distributors of drugs, etc., and not a few manufactur- 
ers who were very anxious to keep the name cff the 
label—and be free of this direct responsibility. Dr. 
Wiley and others fought hard to prevent this emascu- 

lation of the law, but he was beaten, and the law was 
passed as it now stands. The Bureau of Chemistry 
has always wanted this provision, but not until just 
recently have they ever made a decided effort to have 
it passed as an amendment. It is to be hoped that this 
time it is a decided effort, and that the Bureau will 
bring to bear upon Congress every possible weight to 
have this amendment passed. 

Representative Johnson, of Washington, has intro- 
duced the measure, known as H. R. 742, and it has been 
referred to the Committee on Interstate and Foreign 
Commerce. It must not be allowed to sleep or die in 
that committee, and we trust that canners will join 
all other bodies of food producers in demanding its 
early and speedy passage. 

The wholesale grocers are lining up to oppose the 
measure, and they are parading the same old set of 
excuses as to why it should not be passed, chief of 
which is that their name upon the label is a guarantee 
-and that there is no benefit to the consumer in having 
the maker’s name there also. The world has progressed 
so far in matters of pure food since those days of 1906 
that this old set of excuses appears very thin and 
threadbare, and ought to cause only a laugh. Much is 
made of the tremendous expense to which distributors 
have gone to make known their private brands, and it 
is claimed this name on the label requirement will kill 
all that. It most surely would not, and for this very 
good reason: No one knows the canners! There are 
just about as many good advertisers among the dis- 
tributors as there are good advertisers among the can- 
ners—and you can count either of the sets upon the 
fingers of one hand. And the canners who advertise do 
not sell for jobbers’ labels. How, then, would the con- 
sumer, seeing the canner’s name as the producer of 
the goods, know how to buy that canner’s goods except 
by buying the private label brand again? 

The canners, as a class, are provincial; but if we 
admit that, we will have to admit, also, that the whole- 
sale grocers are archaic. Modern business is done in 
the white light of publicity, above board and in plain 
view of all the world; with sleeves rolled up and with 
a total absence of all tricks. The big successes of the 
world are those that have taken all the people into 
their confidence. The wholesale grocers, however, 
seem unduly fearful that the world will learn that they 
are not producers as well as distributors. 

The old, well-known private brands of jobbers are 
a guarantee to the consumers, because the goods put 
out under them, whether they be canned foods or any 
others of the long list of groceries, are carefully bought 
by experts; but what proportion of the whole of manu- 
factured foods are these? A very small percentage, 
and the troubles come in that other, and larger per- 
centage, as everybody knows, and nobody better than 
these wholesalers. In other words, nobody fears about 
the finer grades, but everybody—canner and whole- 
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saler—is scared stiff about those lower and off grades 
when a name on the label law is proposed, and that is 
the best kind of evidence of its dire necessity. 

Will we have a name on the label amendment this 
year? Is it of any advantage to the consumer? Just 
let any food inspector answer and he will tell you that 
there is nothing they need so much. If you want to 


know how badly it is needed, just observe the strength 
of the opposition to it! 


THERE WILL BE NO “COLBERT” THIS YEAR 


NE of the best-known brokers in canned foods, at least dur- 
G ing the past two years, has been James A. Colbert, famil- 
— iarly known as “Jimmy”—a rotund, jolly little chap, with 
his office in Preston, Md., but who “got in bat] because of his 
connection with a purchasing company, and the efforts to break 
the tomato market in 1922. “Best known,” but not “best liked,” 
it should be added, for Jimmy was roundly cursed by every 
tomato canner, and by some others, because of the nature of his 
activities. Jimmy always protested that he was honest in his 
opinions as expressed, but that nature tricked him and proved 
his prophecies all wrong. 

_ It was neither to condemn nor to condone that we began 
ihis, but to record that Jimmy has crossed his heart and spit 
that he will never do it again—that he is done with prophecies 
and in the future will leave that to us. As he speaks of toma- 
toes, and as we gave up prophesying about tomatoes before we 
ever saan, we will accept the buck and not even attempt to 
pass it. 

We have his signed repentance, or, rather, resignation, in a 
letter dated December 7th, in which he says: 


Preston, Md., December 7th, 1923. 
Mr. A. I. Judge, 


Care of Canning Trade, 
Baltimore, Md. 
My Dear Mr. Judge: 

With further reference to our letter of the 5th, the 
writer takes this opportunity to advise you that he does 
not intend in the future to offer any expressions or 
prophecies regarding the tomato crop, pack or price, as 
the realizes that by doing this some people could take a 
double meaning out of anything we might do. 

Now, regarding the letter we wrote you: Several 
canners have talked to the writer along these lines, and 
he was adverse to getting any more unnecessary public- 
ity, and he thought if their side had any merit to it at 
all, you would be a better judge and the one to sponsor 
same, and that was one of the reasons why I wrote you 
this letter. 

Now, I have had my lesson and cut my eye teeth, 
and in the future you will find an entirely different 
change of policy, for the one ambition of my life is to 
redeem and re-establish myself in the good will of the 
trade, and I have reasons to believe that I can do this 
by careful attention and hard work during the next few 
years. 

, In the future if anyone comes to us with any prop- 
ositions or schemes to pass out, we will simply leave the 
matter to you. 
With kindest regards, I remain, 
Respectfully yours, 
COLBERT BROKERAGE CO. 
J. A. COLBERT. 


January 8-9, 1924—Utah Canners’ Association, Utah 
Hotel, Salt Lake City. Annual convention. 


January 9-10, 1924—Missouri Valley Canners, Hotel 
Colonial, Springfield, Mo. Annual Meeting. 


January 21st to 26th, 1924—-National Canners, Canning 
Machinery and Supplies, National Food Brokers, 
Machinery Exhibit, etc., Buffalo, N. Y. 


CONVENTION DATES 
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THE LANDRETH 


SPOT OR 1923 CROP SEEDS 


We have for spot delivery, a few Alaskas, Green 

Admirals, Advancers. These are all short. 

Sweet Corn is short. We still have some however. 
Write us for prices. 


We also have the following for spot delivery-—— 


Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 


Dwarf Lima Beans 
Or any other varieties you may want. 


FUTURE OR 1924 CROP SEED 


When ready to place your Contract order for 
delivery after 1924 crop is harvested, write us for 
prices. 

If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our | 39th 


year in the business. 
D. LANDRETH SEED COMPANY 
BRISTOL, PA. 


Business Established 1784 
139 years in the Seed Business. 


THE MORRAL CORN CUTTING MACHINE is the 
most durable, simple and efficient cutter you can buy. 
It has the most positive feed of any cutter in use. 


The Moral Cutter will cut iarge ears, nubbins and 
pieces of ears, without clogging like other cutters and 
for this reason you can secure a larger yield of cans 
per ton with the Morral Cutter than with any other type 
of cutter. 


We furnish special attachments for the Morral Cutter 
for cutting Golden Bantum Corn and with these at- 
tachments the Morral Cutter will cut the Golden Ban- 
tum Corn more satisfactorily than any other cutter in 
use. 


If you have any cutters that you would like to replace 
with new and upto date machines let us know what 
you have and we will make you a liberal allowance for 
your cutters on the price of new cutters. 


MACHINE. 


ated in accordance with directions furnished. 


MORRAL BROTHERS, 


THE MORRAL CORN CUTTING MACHINE 
Either Single Or Double Cut 


We make the MORRAL CORN HUSKER, either single or double and we also make the MORRAL LABELING 
Our machines are guaranteed to do satisfactory work, or money back if they fail to do so when set up and oper- 


It will pay you to write at once for prices and further information. 


Morral, Ohio 


By 
| 
& 
NATIONS! 


DUPFALO 
JANUARY 21-26 1924 


BIG MACHINERY EXHIBITION 


EVERYBODY WANTED 


Special Trains—The Canned Foods Exchange will run a spe- 
cial train to the Buffalo Convention, and wishes to extend a 
hearty invitation to all who may be traveling this way to join 


the party and enjoy the trip from the first moment. Reserva- 
tions may be made by applying to the Exchange or to any of the 
Committee in charge. There will be no extra charge on this 
train. It will be a solid Pullman of the finest type, and entirely 
belong to the canners and their friends. In other words, it will 
be a Convention train, and everybody on it will know everybody 
else, and that means a jolly good time. The present plans are 
that the train will leave Baltimore Sunday morning, January 20 
at 8 A. M., arriving in Buffalo that night. The Committee rep- 
resenting the Exchange is as follows, with their addresses, in 
case you prefer making reservations through any one of them 
in particular: Harry W. Krebs, American Can Co.; Robert A. 
Rouse, Continental Can Co.; James F. Cole, Atlantic Can Co., and 
Robert A. Sindall, A. K. Robins & Co., Chairman. The main 


thing is to get your reservation in early, the details will come 
along later. 


Areoplane View of Buffalo. 


Niagara Square just below left center 


The Brokers’ Special Train, in charge of the National Food 
Brokers’ Association, will leave Chicago, January 19, at 11:55 
P. M. (C. T.), via the Michigan Central Railroad, going by way 
of Detroit, and passing Niagara Falls on the way to Buffalo. It 
will leave Detroit at 9:05 A. M. Sunday, January 20, and arrive 
at Buffalo that evening at 5:20. It, too, will be of the finest 
Pullman service throughout, loaded with canners and their 
friends, as well as the brokers, and there is no good reason why 
the industry of the Central West should not take in this enjoy- 
able manner of traveling to the Convention. But don’t expect 
to walk down to the station and board the train without having 
made your reservations in advance. Write to Secretary Paul 
Fishback, Fletcher Trust Building, Indianapolis, and tell him you 
are going with the crowd. You will then be assigned your berth 
and told the amount of your check, which can then be forwarded. 
This is always an enjoyable crowd, and the only real way to go 
to the Convention. 


CANNERS TO CONVENE WHERE INDIAN CAMPFIRES 
BURNED! 


Over a doorway of the Historical Building in Delaware Park 
at Buffalo is engraved the phrase: “Other Council Fires Were 
Here Before Ours.” 
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BUFFALO CONVENTION NEWS 
ANNUAL CONVENTION, WEEK OF JANUARY 2lst, 1924 


National Canners Association—Canning Machinery & Supplies Association 
National Food Brokers Association 


BIG CANNED FOODS DISPLAY 
EVERYBODY WELCOME 


Interpreted literally, this, perhaps, means that the grounds 
where the Historical Building now stands once Yang to the calls 
of the Senecas; that in the dim yesterdays the air was redolent 
with the fragrance of burning campfires—and vibrant with the 
beat of the Indian drum. 

Here where the canners of America will gather to discuss 
the problems of their business—the Senecas once held congress 
to argue the wisdom of peace or war. 

Here where the Canners will make merry for four days lie 
the merry-makers of gone yesterdays; red-skinned sons of the 
soil, whose playgrounds were the woods and streams in and about 
Buffalo, who hunted and fished where the great city now stands. 


Many of the Conventionites while in Buffalo will doubtless 
visit the burial place of Red Jacket in Forest Lawn-—whose 
loyalty and devotion to the Americans was exceeded, perhaps, 
by that of only one other of his people—the noble farmer’s 
brother, who gave unstintedly of his service in the cause of the 
‘Americans during the War of 1812. He, too, lies in honored 
ground at Forest Lawn, and about him the bodies of hundreds 
of his tribe. 


The Whirlpool Rapids, Niagara Fealls,—one of the interesting 
places which the visiting canners will view on their trip to the Falls 


Somehow it is difficult to clearly comprehend the steady 
transformation that has converted this forest land into a city 
of over half a million people in less than a hundred years. Among: 
the older residents of Buffalo are many whose fathers have told 
them of the days when Indians tramped the streets of Buffalo, 
or pictured, vividly, the years when Buffalo’s main thoroughfare 
was paved with nothing more than common dirt, and cows 
roamed the streets at their own free will. ; 

Perhaps, too, he may have mentioned the busy commercial! 
section of old Buffalo—now the Terrace. Or his reminiscences 
may have embraced the social activities of those early days 
when Buffalo was the center of gaiety in Western New York, 
drawing visitors from all nearby towns—Niagara Falls, Lock- 
port, Williamsville, and even as far as Batavia. 


All throughout Buffalo may be found tablets marking spots 
of historical interest. On the Public Library in Lafayette Square 
is an inscription telling that here have stood two courthouses— 
the first built in 1810 and destroyed at the burning of Buffalo in 
1813; the second one enduring until 1876. Two citizens of Buf- 
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TLANTIC CANS 


PLAIN - LACQUERED - LITHOGRAPHED 


2 No finer cans beneath the sun, 

¢ Quality first since nineteen-one. 
eek aaa Twenty-three years of knowing how, 
meat Fits us well to serve you now. 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - - MARYLAND 


Stevenson & Company, Inc. 


Can making Machinery, 
Dies and Machinery made fo order. 


601-7 S. Caroline Street, uae - . Baltimore, Md. 


% 


50 Years ot Service to Canners. 


Why Not Eliminate Thos. J. Meehan & Co. 


the chief cause ofswells and flat sours by the useof ( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. jl 


Sanitary 
Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 


H. D. DREYER & CO., Inc. 
Over 2,000 distributing centers insure prompt MANUFACTURERS 
BOXES and BOX SHOOKS 
The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. FOR THE CANNERS 
ALCIEANNA and SPRING STS., BALTIMORE, MD. 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 
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. falo, who became Presidents of United States—Millard Fillmore 
and Grover Cleveland—practiced law in the old courthouse. 


Where the magnificent Statler Hotel rears its twenty-two 
stories skyward once stood the home of Millard Fillmore. Of 
later years it has served the purpose of a hotel under the name 
Castle Inn. And, doubtless, many travelers were lured to the 
castle from the greater pretentiousness and comforts of Buf- 
falo’s big hotels simply to tread the same rooms and live under 
the same roof which had sheltered a great and beloved figure in 
American history. 


Of unusual historical interest, too, is the vicinity of Court 
and Main streets. Near here stood the Eagle Tavern, where 
Lafayette stayed during his visit to Buffalo in 1825. It was in 
his honor that the old Court House Square was rechristened to 
Lafayette Square—the name it has borne ever since. 

To the canners who will visit Buffalo these things will un- 
doubtedly hold rich appeal, for there is under the surface of our 
commercialism a strong current of red blood which responds to 
the call of romance as vividly as a schoolboy. 


What is more inspiring than the knowledge that this gen- 
eration of which we are a part is today writing history in the 
growth of our nation of today! And what could be more inter- 
esting than the picturesque existence of those upon whose foun- 
dations we are building! 


Today Buffalo and the Canners’ Convention is the big stir- 
ring idea among the canners all over the country. Get out your 
travel sack and prepare to go. You'll be repaid a thousand times 
over for every minute spent and every dollar invested. 


BUSINESS SESSION MINNESOTA CANNERS’ 
ASSOCIATION 


St. Paul, Minn., Nov. 27th, 1923 F 
Reported by the Secretary, C. D. Geidel (Delayed in Mails) 


T the business meeting held on November 27th at 4 P. M. 

A the following resolutions were presented by the Resolutions 
Committee: 

Whereas, thanks is due the management of the Minnesota 
Canners’ Association for the able work it has performed this 
past year and the able program it has promulgated; _ 

Resolved, That we, the Minnesota Canners’ Association, ex- 
tend our sympathy to Mr. F. W. Douthitt and his family on ac- 
count of Mr. Douthitt’s recent illness, regretting very much that 
he was unable to attend our annual meeting. i 

Resolved, That we, the Minnesota Canners’ Association, rec- 
ommend the appointment of Mr. Chris. Heen to the office of State 
Dairy and Food Commissioner, being a well-qualified man to fill 
the position, he having taken a very active and deep interest in 
the canning industry. i 

Resolved, That the thanks of the Minnesota Canners’ Asso- 
ciation be extended to all those who so ably addressed our Asso- 
ciation at this annual meeting, also those who acted as judges in 
the Scoring Contest. al 

Resolved, That we, the Minnesota Canners’ Association, 
thank the management of the St. Paul Hotel for courtesies ex- 
tended them during this Convention. : 

Resolved, That we, the Minnesota Canners’ Association, ex- 
tend our thanks to the can companies, machinery and supply 
companies and other allied industries for the entertainment fur- 
nished by them. nee 

Resolved, That we, the Minnesota Canners’ Association, 
thank the officers and members of the Ladies’ Auxiliary for their 
co-operation the past year. oa 

Resolved, That we, the Minnesota Canners’ Association, 
thank the brokers and wholesale grocers for their kind co-opera- 
tion the past year and especially during the Canned Foods Week. 

Resolved, That we, the Minnesota Canners’ Association, 
thank Mr. Shaw and his trade paper, “The Canner,” for the as- 
sistance they have given us in the past and present conventions, 
that he has always been present at our meetings and has been a 
great inspiration. 

Resolved, That we, the Minnesota Canners’ Association, 
thank Mr. A. J. Anderson and his able assistants for the active 
part they have always shown in the interests of the industry. 

Resolved, That we, the Minnesota Canners’ Association, 
object to the proposed increase in the price of cans for 1924, as 
we feel that this advance in price is not warranted on account 
of present prices of steel products. 

THE RESOLUTION COMMITTEE. 
Mr. J. E. Barr, 
Mr. C. M. Cosgrove, 
Mr. J. C. Lucas. 
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Mr. Barr moved they be adopted as read, seconded by Mr. 
Passed. 

r. Barr moved, and it was seconded by Mr. Vaux that 
report by the Auditing Committee, including the audit of the 
books, be received and referred to the Executive Board. 

AUDIT OF BOOKS 
Received from Secretary Taylor, Nov. 20, 1922 
Total receipts 


RECEIPTS 
Dues and assessments, active members 
Associate members (29 members) 


ACTIVE MEMBERS BY YEARS 


Report of Nominating Committee: 
Mr. W. H. Taylor, President. 
Mr. Frank Douthitt, Vice-President. 
Mr. C. D. Beidel, Sec. and Treas. 

Mr. Edward Cosgrove moved, and it was duly seconded that 
the report be received. Carried. 

Mr. Edward Cosgrove moved, and it was seconded by Mr. 
Barr that the names of the officers submitted by the Nominating 
Committee be declared elected. Passed. 

Mr. Edward Cosgrove moved, and it was seconded by Mr. 
Barr that the Minnesota Canners’ Association endorse the action 
of the National Canners’ Association Conference Committee on 
spoilage and Warehousing. Passed unanimously. Referred to 
Conference Committee of the National Canners’ Association. 

Moved by Mr. Will Smith, and seconded by Mr. Barr to be 
referred to Mr. Chris. Heen, Dairy and Food Commissioner, that 
in the opinion of the Minnesota Canners’ Association it is un- 
wise to have a son or relative of a canner on the inspection force. 

Report received from the Labor Committee, Mr. Will Smith, 
Chairman. 

Mr. Barr recommended that next fall the President appoint 
a strong committee to go before the Legislature and get labor 
laws straightened out. 

General discussion of Canned Foods Week. Paper passed 
around for signatures of all Minnesota canners for contribution 
to the National Canned Foods Week. Paper given to Mr. Barr, 
Chairman of that Committee. 

The President asked the Nominating Committee to hand to 
him names for the Executive Committee in addition to the offi- 
cers of the Association. The Nominating Committee complied 
with the request. The following names were given to President 
Taylor and were appointed by him to serve on the Executive 
Committee. 

Executive Committee—Mr. J. E. Barr, Mr. Edward Cosgrove 
and Mr. Lee Douthitt. 

Mr. Edward Cosgrove moved, and it was seconded by Mr. 
Barr, that the matter regarding advertising in the newspapers 
brought up by the Secretary be referred to the Executive Com- 
mittee. 

Mr. Barr moved and it was duly seconded that the Secre- 
tary investigate matters brought up by Mr. Fenton regarding 
advertising in a separate booth at the State Fair, also radio 
talks over WLAG on canned foods. Passed. 

Meeting adjourned. 

Results of the Corn Contest held at the Hotel St. Paul, St. 
Paul, Minn., at 10 A. M. on November 26, 1923: 

Crosby Corn—The first prize was awarded the Faribault 
Canning Co., Mr. Lee Douthitt, Superintendent. 

The second prize was awarded the Minnesota Valley Can- 
ning Co., Mr. George Winter, Superintendent. 

The third prize was awarded the Olivia Canning, Preserving 
and Manufacturing Co., Mr. B. A. Brown, Superintendent. 

Golden Corn—The first prize was awarded the Olivia Can- 
ning, Preserving and Manufacturing Co. 

The second prize was awarded the Montevideo Canning Co., 
Mr. A. L. Jacobson, Superintendent. 

The third prize was awarded the Barr Pickling and Preserv- 
ing Co., Mr. W. H. Smith, Superintendent. 

The first prize for the highest of all averages sent into the 
a was awarded the Cokato Canning Co., with a score 
of 95.66. 

The second prize was awarded the Sommers Canning Co., 
at Lakeland, the score being 94.33. 

The third prize was awarded the Minnesota Valley Canning 
Co., the score being 93.66. 


Year Number 
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Sanitary Cans for 1924. 


FF is not too early for Canners whose contracts are 
expiring this year to be considering the question 
of their Source of Supply for 1924. 


i \i| There are many reasons why our proposition should 
: is be analyzed: 


NATIONAL 


Reliability of Service, 
Unsurpassed Closing Machine Equipment, 
General Responsibilty. 


Southern Can Company 


Baltimore, - - Maryland 


NEW YORK OFFICE: 17 Battery Place. ] 
Manufacturer of newly developed ‘‘SOCOCAN’’ for Coffee, Peanut Butter, Lard Substitutes, Dry Milk, etc. 


Troyer-Fox High speed Body Forming Machine, 


with side seam Soldering Device. 


ROYER 
™ 


SPEED GETS “EM”- 


Two —hundred-twenty-two finished 
cans per minute, over a period of many 
weeks, with no repairs and no change 
in adjustments, is the record for the 
TROYER-FOX, at the Seattle Can 
Company's Plant, Seattle, Washington. 


To prove that high speed is not 
gained at expense of steady operation, 
weekly reports show less than 5 
minutes lost time to the line per day. 
Better than 99% efficient. 


Speed 200 to 225 finished can bodies per minute. 


SEATTLE-ASTORIA IRON WORKS pers 


SEATTLE, U. S. A 
Builders of Troyer-Fox Sanitary Can Making and Canners’ Machinery. 


SALES REPRESENTATIVES 


J. L. COLLINS R. E. FAIRBANKS 


GEO. DOWSING THE H. S. GRAY CO., 
112 Market Street $04 Wrigley Bldg. Metropolitan Bldg., 832 Fort St., 
San Francisco, Cal. 400 N. Michigan Ave., Chicago, Ill. Sydney, N. S. W. Honolulu, T, H. 
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THE TRI-STATE PACKERS CONVENTION 


Philadelphia, December 10th and 11th, 1923 


December 381, 1923 


Hotel Adelphia 


Dr. Symons and Mr. Radebaugh report progress on Better Tomato Growing—Mr. Hannigan draws 
fire on Swell Question—Association votes increased amount for crop improvements 


That system, as far as it went, was fine. It enabled the can- 
ner to buy more nearly on a basis equivalent to the value he 
was receiving. However, it didn’t go quite far enough, in my 
opinion. because of the fact that the 95 pounds or 97 pounds of 
tomatoes in the 100 received in one load might not be nearly the 
same quality as the 97 pounds received in the other load. One 
load might be exactly what the canner wanted and another might 
be just good enough to get by. 

I was told that they were paying a difference of about $2.00 
for the different grades. They had only two grades; their “A” 
or No.1 brought about $2.00 more than their “B” or No. 2. That 
was on the basis of $12 or $13 for the “B” and $14 to $15 for 
the “A’s.” 

MR. KILIAN—The point I would like to bring out is this: 
It is all right to dock the farmer—it is proper that he should 
be docked for unmerchantable stuff; but does the grading com- 
prehend any bonus to him for growing and delivering a better 
grade of tomatoes? And is that bonus a contractural figure, or is 
the contract to be made, or was it made where the matter was 
so handled on a flat price and an increase given him, as is often 
the case with the delivery of milk, where the milk of higher but- 
ter content brings the producer a premium? 

MR. HAUCK—The thing I have in mind is that a No. 2 as 
we have it drawn here would represent about the average deliv- 
ery. Number 1 would be a little better than the average. If a 
man could deliver No. 1. he would get a better price than he 
would on No. 2, which was the average price. On the other 
hand, if through misfortune or carelessness he deivered a load of 
tomatoes that was U. S. No. 3, for example, there would be a 
material discount for that grade. That is the theory I based 
those three grades on. 

MR. SILVER, Jr—Do I understand that in contracting and 
buying these tomatoes that you would contract at an average 
price for what you call a No. 2 grade, and then you should give 
the grower who who brought you a higher percentage of good 
tomatoes—that a premium would be paid in proportion to the 
weight of that delivery? and the weight of unmerchantable and 
unusable tomatoes shovld be deducted from the payment? 

MR. HAUCK—If I understand you correctly. I believe you 
mean that in order to arrive at the price that you would pay a 
given grower, you would first have to determine the proportion 
of a delivery of what you would call No. 1, and the proportion of 
No. 2 and No. 5. Now that has been suggested to me, but it is 
my belief that it would be too complicated. I believe you would 
have to have too high class a man on the receiving platform. Be- 
lieve me, he would have to be a higher paid man than you usually 
find in the average receiver. It is possible that it might work 
out—I rather believe it would not. 

MR. SILVER, Jr.—-I had occasion of grading some tomatoes 
that, due to heavy blight. had come in half green and half red, and 
the man on the wagon and myself graded the mover, sorted three 
baskets, and we sat down and poured the baskets out and the 
tomatoes which were green and unfit to use at all were put on one 
side, and we averaged the amount they came to and deducted 
that percentage of baskets from the total load, and paid him only 
for the average of, good tomatoes. We made no distinction of 
No. 1 and No. 2 grades. 

MR. HAUCK—In other words. you were applying a docking 
system, and that, of course, is all right as far as it goes; but the 
word “docking” arouses a lot of antagonism as a rule, and don’t 
go far enough. 

CHAIRMAN—It seems to me that these are two very impor- 
tant topics, and I don’t want to pass over them withour some ac- 
tion being taken and having a full discussion. 


MR. JUDGE--Might I suggest a plan somewhat as Mr. Silver 
mentioned? I know how one of the largest pea canners in the 
West solved his problem. They have a grading machine. and the 
peas are sorted out as they are brought in. It just struck me 
that: you might be able to use some similar method, not throwing 


—Warehouse Plan Adopted—-Tomatoes to be bought on U. S. Grading. 


( Continued From Last Week ) 


cut the third grade entirely, which would antagonize your grower, 
but basing it on this pea-grading system, I would say. pay $5.00 
a ton for No. 3, $10 a ton for No. 2, and $15 a ton for No. 1 
This would put the grower in the position of bringing one ton of 
No. 1 tomatoes and getting as much for it as he would for two tons 
of poorer kinds. Don’t throw out entirely your third grade, and 
give a fair price for the second. This canner told me, I think, he 
was able to raise his average quality up to 93 per cent of fine 
stuff. 

MR. TORSCH—I would like to state at this point there is a 
little difference between the grading of peas and tomatoes. in that 
peas are generaly nearly all good, or at least are not decayed; 
lut some of these tomatoes brought in are practically worthless 
and ought to be sent out on the dump and not paid for. 

I like those pictures. I think if we had plates like that to 
get around to canning houses and publish in places in canning 
districts, they would appeal to the farmer as showing just what 
we are trying to get at. If he brings in stuff like that lower row, 
it should be thrown out. He should leave them back on the farm 
and not spend his money hauling them in. I still think we can 
endorse this plan of Mr. Hauck’s and put it into operation in our 
contracts for 1924. We may want to put it in a little different 
language from what Mr. Hauck has, possibly, because we want to 
make it a little shorter to ge it into the contract. 

I want to suggest that while Mr. Hauck has these papers 
describing the grades on the table, that he read them—they are 
Lot very long—so that we may know just how far he has gone 
into the matter. (Mr. Hauck reads.) 

MR. WRIGHT—I would like to know how we could get that 
supervision. Should we furnish it from our own warehouses? 
Ale we to use our own individual judgment as to how we are to 
carry on the grading? 

MR. TORSCH—This plan of the department which Mr. Hauck 
has presented can be better carried out on contract tomatoes than 
in the open market. You cannot even argue with a man if you 
are buying from a man with whom you have no contract; but 
where you have a contract in good faith and where you are work- 
ing together, I think you can get him to do almost anything 
within reason, and if there is in your contract these grades or 
any grades, simply stated in the printed definitions, I don’t think 
you will drive anyone away from you if you say, Well. here is 
the contract; let’s try to carry it out. 

MEMBER—We mustn’t lose sight of the fact that the grower 
must be taken into consideration. I am a grower and.am also in- 
terested in the canning industry. You know if we are going to 
discriminate against the size of the tomato, then you are going 
to have trouble with your grower in this respect. I may have a 
piece of land on one side of a fence where the tomatoes have been 
planted late in the season, and on the other side tomatoes that 
have been planted earlier, and on one side I would get smalleer 
tomatoes, say a three inch. and on the other I would get a larger 
tomato. Now. if I had a contract at $15 a ton for my tomatoes, 
when I take in my best, then when I come with smaller tomatoes, 
you say. “I can’t give you that”—you will find a difficulty, gentle- 
men, when you begin to make a contract with the farmer when 
you discriminate as to the size of the tomato, as long as it is in 
perfect condition, if it is right, you are going to have trouble. 

SENATOR TOWERS—I believe we ought to go on record as 
favoring the grading of tomatoes as laid down by the Bureau of 
Agricultural Economics. but with a 2%4-inch diameter in a No. 1 
grade instead of 2 inches. 

MR. TORSCH—Do you mean that-we should go on record in 
a general way, or do you mean to adopt those three United States 
grades? 

SENATOR TOWERS—Well, let us adopt these grades sub- 
ject to amendment. 

Motion made, seconded and carried. 

CHAIRMAN—Mr. Cobb, I think, started us in the right di- 
rection on this plant bed project, and I would like to know the 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 
NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 
DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


PICKUP GUMG 


For Use In KNAPP Or BURT Labeling Machines. 
Dewey & Almy Chemical Co., s Cambridge, Mass. 


LIGHTNING Box SEALER 


Patented Nov. 5, 1918 


C-8-UNIT $210 c-4-unIT $115 


Above Prices are Freight Prepaid to Destination. 


Most Efficient, Simple and economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Adjustable to a wide range af sizes. Descriptive matter 
on request. 


McSTAY MACHINE CO., Manufacturers 


515 Van Nuys Building, Los Angeles 


Model C, 8 Unit 
Capacity 300 per hour 
with one operator 
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feeling of the Association as to what action we are going to take. 
Perhaps our secretary can go further into details and explain the 
conditions as they exist today. 

SECRETARY—I thought possibly you may not understand 
the situation as it stands on the appropriation that was made at 
our last meeting. The appropriation made toward this better to- 
mato growing project was $500 from the Association. and then 
there were three can companies who made up $500 more. The 
American Can Company contributed $250, the Southern Can Com- 
pany $150 and the Atlantic Can Company $100, making the addi- 
tional $500. 

MEMBER—They offered $500 and withdrew that offer so 
that the other can companies could help to make up the amount 
desired—$500. 

MR. 'TORSCH—When Professor Symons yesterday was talk- 
ing about the matter of finances for 1924, he mentioned this item 
in the Maryland budget of $10,000, and by the way the Committee 
on Resolutions will have a resolution on that, and then he said, 
even if they could succeed in getting that $10,000, it wouldn’t be 
available until the latter part of 1024, and we would like the 
canners to come again to our aid and tide us over until we can 
reach that State appropriation—if we get it. And he said that 
with the increased amount of work that is to be done and the 
need of more men, we would like very much if you could let us 
have $1.500 to go ahead with this work on the same plan as last 
year. only a little more of it; so I mention now $1,500 as the 
amount he asked for and the Committee on Resolutions have a 
resolution recommending that that work go on and we ask the 
State University and the Extension Service to go on with that 
work and that we from our treasury appropriate $1500 either 
from the treasury-or from private subscriptions of canners and 
others—“and others” meaning, of course, our good friends, the 
can companies. So now you see what we are asking for, and those 
who want to contribute, if that amount meets with your ap- 
proval, you can make it up in any way you like. 

CHAIRMAN—It seems to me. then. we may as well proceed 
with the report of the Committee on Resolutions, and we can 
take it up on this resolution. 

MR. RADEBAUGH—If the Legislature does not give us the 
money, we will have another problem; and if it does, it will not 
be available until October. That brings the question of what you 
are going to do this summer. Are you going to drop all the work 
dene and let a year lapse and wait for the appropriation until 
you are through packing and start all over again in 1925? Or are 
you going ahead and carry on the work that has been started, and 
as outlined now? Now, if the appropriation is made, I have two 
suggestions to Mr. Symons: One is that he can either put some- 
body in my county and I will go out and do the work, or he can 
let me stay in the county and put somebody else on the work. and 
I will be perfectly satisfied to stay in my county and live with my 
family. I want you to understand that. It is merely to carry on 
the work and keep the thing going and give you men the service 
we feel you should have, and the growers. We are not only ren- 
dering you a service; we are rendering a service to the growers. 
It is working out both ways. It is a poor game that don’t work 
both ways. and that is what we are trying to do. As Mr. Cobb 
Says. we don’t want to give you any more than you want and that 
is a good way to put it. You won't get what you want unless 
you ask for it, and if you go right out after it, you will get what 
you do ask for. 

MR. COBB—I would like to ask Mr. Radebaugh how much 
money he feels he ought to have to enable him to go on with the 
work that he feels ought to be done outside of this legacy which 


. you haven’t got yet. It seems to me you are not quite sure of 


getting the legacy unless you are willing to do something your- 
selves. You know there might be some State Senator who might 
foolishly ask how much the members of the Tri-State Association 
are giving. I think you would hate to answer only $500. :Gentle- 
men, money talks. 

F MR. RADEBAUGH—It seems to me you have started some- 
thing that is going to have a wonderful effect on the industry. 
You are doing extremely well this year, because other sections 
were poor, but perhaps another year the other sections will not 
be poor, and then all you will have to sell is something better than 
somebody else. 

SENATOR TOWERS—Mr. Chairman, I move that we accept 
Mr. Cobb’s $1.000 from the American Can Company. 

MR. COBB—That’s fine—but how much are you willing to do 
yourself? I want to say I feel it is an insult to vour industry for 
our company to give you only $1,000. We are ashamed to offer 
vou any less. (Laughter.) 

: CHAIRMAN—Before taking final action, I think a little va- 


oy might he well, and Mr. Clark has a very pleasant message 
or us. 
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CANNED FOODS WEEK 


MR. ROY CLARK—The subject that I woudl like to present 
to you is “Canned Foods Week.” It ought not to be necessary 
for me. a fellow-canner, to have to talk to you about Canned 
Foods Week. As a rule, when any campaign has been successful 
twice. you don’t have to go out and sell a proposition a third time 
to those who have been benefited; but, nevertheless, as chairman 
of the Canned Foods Week Committee of the National Canners’ 
Association. I do find it necessary to go out and sell the old propo- 
sition a third time. Now I said something to you yesterday about 
interesting yourselves in the distribution of your own products, 
and that is what Canned Foods Week calls for. It calls for co- 
eperation on the part of every canner in the distribution of his 
own products. It calls for co-operation in carrying the message 
of purity, wholesomeness, convenience and economy of canned 
foods to the consumer. 


Now I am absolutely convinced that if we are to expand and 
grow in this great canning industry, we must interest ourselves 
more and more as the years roll by in the distribution of our 
product. Time was when we felt that all that was necessary for 
a canner to do was to produce, pile up his goods in the ware- 
house. sell them if he could to the wholesale grocer, and let him 
take care of the entire problem of distribution. We didn’t know 
whether the wholesale grocer was able to sell to the retailer and 
clear his warehouse; neither did we interest ourselves in the dis- 
tribution by the retailer, and the result was that oftentimes our 
warehouses became crowded with canned foods and we didn’t 
know what the trouble was. Now Canned Foods Week was 
prompted in 1922 by the fact that our warehouses were loaded 
with canned foods. It was also prompted by learning from the 
railroads that the tonnage and movement of canned foods had 
fallen off and a general cry came from the canners throughout 
the country to do something to move canned foods into consump- 
tion. 

Well, we put on a campaign in 1922, a small campaign, it is 
true. You have the results. A pamphlet ,was sent out to every 
canner, showing that result. Wholesalers reported that their 
sales during the week in some cases increased 100 per cent. The 
retailers reported that their sales in some instances increased as 
high as 300 per cent. So. in 1923, that is in this year, in March. 
we put on another campaign. You have that report. It showed 
just twice the interest or more in the campaign by the distributor, 
and it also showed that the results were threefold over that of 
1922. 

Now we are going to try it again in March, 1924. We have 
been criticised for having Canned Foods Week in March, or in the 
spring months. Some feel that we ought to hold this campaign in 
the fall; but, nevertheless, it is a campaign for your benefit. and 
the majority of the distributors seem to feel that it ought to he 
conducted in the spring, and I think the canners feel, after giving 
the subject some thought. that it ought to be conducted in the 
spring, for the reason that it serves to clean up the warehouses 
of the wholesalers before the new crop comes in. 

Now this campaign is being conducted at a very small ex- 
pense to the canner—$10 per line of machinery will pay the whole 
bill, together with the contributions, the liberal contributions, of 
our allied industries. The brokers have taken their part in the 
game. They act as distributors of the advertising material, and 
they also raise large funds in the cities to carry on a local cam- 
paign. 

Ten dollars per line of machinery. That is all it costs to send 
the message of your product from the Pacific to the Atlantic 
Coast. Some of you think, perhaps. the results are not as I have 
stated. Perhaps some of you feel that it is too much of a flash, 
and oftentimes canners get up and say, “Well, listen. why don't 
we put on a real campaign—an all-year-round campaign—then I 
would be with you.” Well, I wonder how many would be with us 
on a proposition of that kind? In 1923 only 10 per cent of all the 
canners in the United States contributed a single nickel. We 
have about 4,000 canners and only about 400 feel themselves in- 
terested in the distribution of their products. Now. gentlemen, 
we have arrived at a stage in this industry when we should go to 
the public and tell them something about our product. We have 
spent thousands and thousands of dollars in the laboratories of 
the National Canners’ Association, as well as in the universities 
of this country. proving that canned foods are not ony safe, but 


~ the safest food that people can buy. 


Now our foods are hidden by the tin can. Ought we not to 
go out to the world and tell the consumer something about it? 
Now you all say, what does Canned Foods Week have to do with 
that? It has this: We send banners out announcing the week 
throughout the country. Last year we sent out something like a 
million and a half. It is estimated already that there will be a 
demand on the part of the distributors for at least three or four 
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Don’t Fail to see Our 


1924 Model New Perfection Pea and Bean Filler 


also our Universal Tomato Filler for Tomatoes, Cut 
String Beans, Apples, Cherries, Beets etc., at the 
Canners Convention in Buffalo January 21st, to 25th. 


Spaces 221 - 222 and 223 


We will have a full line on exhibition including several 
new and up-to-date machines. 


Call on us and look them over 


AYARS MACHINE COMPANY 


SALEM, NEW JERSEY 


BROWN BOGGS CO. LTD., HAMILTON, ONT., Sole Agents for Canada. 


16 
JANUARY 21-20 1924 
CONVENTION 
JANUARY 21-26 1924 


16 THE CANNING TRADE 


million of these streamers. The distributors are already organ- 


ized. That is, the wholesale grocers are already organized. They — 


have a chairman, by the name of Leslie Lever. of St.. Louis, rep- 
resenting the National Wholesale Grocers’ Association. The Amer- 
ican Wholesale Grocers’ Association has a chairman, committees 
have been appointed in every city of the United States. The 
Brokers have appointed their committees, so that the entire coun- 
try is covered, and they are ready to go to work in March, spend- 
ing ten days telling the consumer about our product. In addition 
to that we should have all of the canners of this country and all 
the men interested in the allied industries, and the salesmen of 
the wholesalers, and the 400.000 retailers, together with their 
clerks, devoting their entire time for ten days this March, 1924. 
telling the consumer about the convenience and economy of canned 
foods, and apparently it isn’t worth $10 per line of machinery to 
the canners of this country. 

There isn’t any question in my mind at all but that the large 
increase in the demand and the consumption of canned foods has 
been due to the advertising inspection plan that was put on some 
years ago by the National Canners’ Association, and was followed 
up by these two campaigns of Canned Foods Week. 

Why, I told you yesterday about the wonderful increase in 
the consumption of canned peas—fourteen million cases packed 
in 1923. and they just moved out like a flood. You couldn't buy 
today a thousand cases of fancy No. 2 Alaskas in the United 
States from a canner. You couldn’t buy a thousand cases of fancy 
No. 5 sweets, which is about 50 per cent of the production of 
sweets, from a canner in the United States. They are gone, not 
only from the warehouses of the wholesaler, but they have gone 
out into the stores of the retailer and gone into consumption. Just 
think of that rapid increase in the consumption of canned peas. 

Where has your corn gone? Here just a few months ago can- 
ners of corn sat around with long faces. Prices were low; they 
cidn’t know which way to turn. The 1923 pack, I guess, was the 
largest, or rather it was next to the largest, in’ the history of the 
country, and the corn has gone out into consumption and _ the 
warehouses of the wholesaler and retailer are rapidly being 
cleaned 1p. 

I don’t know so much about tomatoes, but I would say from 
the raise in price that there has been a wonderful increase in the 
consumption of canned tomatoes. 

Now, there are your three principal items—vegetable items— 
and you can take the whole field of canned commodities, and you 
will at once see that there is a tendency on the part of the house- 
wife to use more and more canned food. Now that is optimism. 
but you can’t expect to keep up with the increase in production. 
You cannot expect to keep on building canning factories year 
after year, unless you keep pace with the growth by some system 
of advertising, calling the attention of the consumer to the article 
that you put up and offer for sale. 

Now I am not going to take any more of your time. I want 
to tell you that it is a shame that the canners don’t kick in with 
$10 per line of machinery—an absolute shame. It is so small— 
one-line plant $10—two-line plant $20. It is so small compared 
with the results that will be obtained in 1924. 

Now we need this money and we have got to have it right 
away, because we are not going to buy any of these streamers 
unless we have the money to buy them with. That is handled as 
you might say on the side by the National Canners’ Association, 
and the committee will not purchase any streamers or other ad- 
vertising material unless the money is forthcoming. We need it 
right away, in order to be ready for the demand which will come 
from the whoesale grocer immediately after the first of the year. 
Now you ought not to go away from this convention without 
subscribing your amount. You will never regret it. But if you 
don’t back up this movement, and keep it up year after year, you 
will have just as you have had before, your warehouses loaded 
with goods, and then what a cry we always hear from the pea 
canner, the tomato canner and the corn canner, when their goods 
aren’t moving. “What are we going to do?” and they immediately 
blame the distributor and say he isn’t functioning any more. 
“We ought to have some new system of distribution.” Well, you 
have it all in your own hands right here. Get back of this move- 
ment and subscribe this small amount before you leave this con- 
vention. and if you do, I will promise you a campaign in 1924 
that will ring from the Pacific to the Atlantic, and I will promise 
you that the results that will be reported coming from the dis- 
tributors throughout the land will make every one of you ashamed 
if you don’t kick in at $10 per line. 


CHAIRMAN—Next in order will be the report of the Com- 
mittee on Resolutions. 


MR. TORSCH-—I wish to submit the following resolutions: 
[ The Resolutions were published last week. ] 
A MEMBER—We pride ourselves, I believe, in representing 


a district or having an association which used to be second only 
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to the National Association. I don’t know whether it is now or 
not; but, nevertheless, that was the general idea that prevailed, 
that we were second only to the National Association, but we 
have less than 200 members. In my mind there should be some 
campaign to increase our members, but I don’t know that I have 
any good idea to offer. But I have this proposition. If we could 
eutline to our neighbors who are not members. with us the ad- 
vantages that this Association offers, and the work that we have 
been doing at this meeting. or this year and last year. along 
certain lines, it is certainly one of great advantage to everybody. 
I have felt that the Centralized Plant Bed as expressed has done 
a lot to give the Tri-State the big yield per acre that we had 
here last year. I have this proposition to make, that every one 
of us who is a member pledge himself to bring in another mem- 
her. I have two or three in mind from whom I feel I can at least 
get one member, and I am willing to guarantee one member in 
addition to my own membership, and I would like to know how 
many there are here who will match me in that. If I fail to 
get the extra member, I will pay his dues and try to get him to 
come here. 

CHAIRMAN—Lest we forget this. let all who are willing to 
go on record. as the speaker has expressed himself, raise their 
hands. 

MEMBER—I suggest that the secretary take the names of 
all who raise their hands, and follow it up and see that they do 
it, and if they don’t, send them a double bill. 

SECRETARY—But I don’t think that is necessary. If a man 
holds up his hand, I take it he means what he says and does it. 
tut what I will do. I will send out a letter to every canner in 
the three States, asking him to join our Association. and try to 
tell him what we are trying to do and have been trying to do in 
the past two years. 

MEMBER-—-Wouldn’t it be a good idea instead of saying 
“Every Member Get A Member,” let’s name one month and have 
every member get a member in that month, and we will know 
where we are standing, like the automobile clubs and other or- 
ganizations do. They set a week or two weeks, and they do it 
in a time. 

It would be a good idea, too. to send in the money at the 
same time the name is sent in. : 

MR. SILVER—I would like to suggest on the idea of grades 
that in making a price for tomatoes, we take the grade No. 2 as 
a basis, and then have a premium for grade No. 1 and discount 
for grade No. 3, so we don’t give the idea that you are paying 
u certain price for the best and always taking off. 

MEMBER—TI think Mr. Hauck has tried to explain to all of 
us that the matter of price and payment for the different grades 
is entirely up to the canner and grower themselves, and I think 
that is a matter we have to take up at the time we enter into 
contracts with the growers. 

CHAIRMAN RECORD—Before adjourning this meeting I 
would like to say a few words in appreciation of the co-operation 
of the members of this Association, and of the officers of the As- 
sociation. It has been a great pleasure to me to work with, them. 
and I think that what little I have done has been largely offset 
by the pleasure it has afforded me. and I feel I am a better can- 
ner and a better member of the Tri-State Association than I ever 
was before, and I want to carry that a little further and urge 
you all, not only be enthusiastic about the Tri-State work, but to 
extend it to the National Association. We are only a branch, as 
you might say, of that large organization. and could do very little 
without them. Their membership .is very effective. and their 
work is for all of us, for the State Association, and for the indi- 
vidual canners. 

I had the pleasure of attending one of the directors’ meetings 
at Washington last spring, and there I found canners from almost 
every State in the Union laboring, sweating. for every canner in 
the United States. Our problems are their problems. They came 
many miles and, gentlemen. we should support them heartily. 

At the Chicago directors’ meeting it was suggested that each 
State have a representative to encourage membership in the Na- 
tional Association. I have taken the liberty of selecting for the 
Tri-States Mr. D. H. Stevenson as chairman of a committee of 
three, Harry Cannon, from Delaware, and Mr. Charles §. Stevens, 
representing New Jersey. = 

I am not going to inflict on you by giving you my address, 
which I have written out at some length. as I am sure you are 
all tired, and I would like you to leave this meeting with the idea 
that we represent. our Association represents, a body of canners 
who are trying to improve the quality of their pack and stand for 
right principles in the trade, and be in a class second to none in 
the United States of America. 


If there is nothing further, we will adjourn. 


- 


December 31, 1923 THE CANNING TRADE 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4& 


Retort 40°’ x 72’’ and other 
Circle Crane, radius up to 18 ft. sizes. 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 


Ship Your Canned Goods 
in These BETTER BOXES 


H & D Standard Canned Goods 

Boxes are the perfect con- 
tainers for all canned goods shipments, 
Millions of cans have been shipped in them. 
to all parts of the country and _ they have al- 


ways arrived unscratched, undented and in- 
tact destination. 


H & D Standard Canned Goods Boxes are 
strong, lightweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superitority. 


A D Corrugated Fibre 
ra Shipping Boxes 
Write us Today for Samples and 
Prices Stating Quantity Required 
and Sizes and Number of Cans to 
the Box. 
The Hinde & Dauch Paper Co., 
Member Canning Machinery 
& Supplies Assn. 
800 Water St. Sandusky, Ohi 
Canadian Address; Toronto 
King St., Subway and Hanna Ave 


GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 
“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 
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Department of Raw Products 


“‘Quality’’ cannot be produced in the can unless quality products are produced on the farm. 
This Department will, therefore, seek the best thoughts of the country on better crops, and 
how to produce them, and ways and means of combating the enemies of such crops. 
The assistance of all agricultural experts is sought and heartly invited, a way offered them 
here to reach the entire canning industry of all States; and we likewise extend to all our readers 


an invitation to explain their troubles and ask remedies. 


And by all means let those who have 


devised ways or descovered remedies give the benefit of their experience to those less fortunate. 
“Quallity’’ canned foods can only be attained by the co-operation of all canners towards the 


production of quality crops. 


THE PROPOSED STANDARD HAMPERS 
OR BASKETS 


The Bill To Be Offered Congress 


Present Sizes of Hampers: 2, 4, 8, 10, 1814, 14, 
15, 16, 20, 24, 27, 28, 30, 32, 40, 44, 46 and 48 quarts. 


Proposed Standard Sizes of Hampers: 8, 16, 24, 
32 and 48 quarts, or 1, 2, 3, 4 and 6 pecks. 


The adoption of the proposed series of standards 
means the elimination both of the 5 and % bushel 
hampers, which have prevented for three years the 
passage of standardization legislation. Users of the 
¥g-bushel hamper will accept the 24-quart or 34-bushel 
size as a substitute. Will its acceptance by the users of 


the 54-bushel hamper work a hardship on them? Let’s 


‘look at the arguments on both sides. 


Arguments in Favor of 
the 5%-Bushel Hamper. 
1.Is of convenient size 
and weight. (Holds 
33 1-3 Ibs. net weight of 

tomatoes.) 


Arguments in Favor of 
the %4-Bushel Hamper. 
1.Is of convenient size 
and_ weight. (Holds 
40 lbs. net weight of 
tomatoes — a_ tighter 
field package than is 
used for many crops. 
2.Is a strong package, 
and can be made with 
sx cross braces. 
3. Can be used as a return 
package. 
4.Made with the same 
size top and bottom as 
the %.-bushel hamper, 
it will fit length and 
width of trucks and 
racks. 
5. Fits freight cars equal- 
ly as well. 
6. Figures 50 to the ton. 
7. Proposed bill allows 
sufficient time to dis- 
pose of stocks on hand, 
and short life of %- 
bushel hamper—5 to 7 
trips—would make it 
possible to permit us- 
ing up of any stocks on 
hand even after manu- 
facture was forbidden. 
8. Fewer packages needed 
to handle crop. 
9.Fewer packages would 
mean less cost to han- 
dling loads. 


2.Is a strong package, 
being made with six 
cross braces. 

3.Is a return package. 


4.Wagon beds and racks 


are built to handle this 
package. 


5. Fits freight cars. 


6. Figures 60 to the ton. 
7. Large stocks on hand. 


A BILL 


To Fix Standards for Hampers, Round Stave Baskets and Splint 
Baskets for Fruits and Vegetables, and for Other Purposes. 


BE IT ENACTED BY THE SENATE AND HOUSE OF REP- 
RESENTATIVES OF THE UNITED STATES OF AMERICA IN 
CONGRESS ASSEMBLED, That the standard hampers for fruits 
and vegetables shall be the one-fourth bushel hamper, one-half 
bushel hamper, three-fourths bushel hamper, one bushel hamper, 
one and one-half bushel hamper, and two bushel hamper, which. 
respectively, shall be of the capacity and conform to the specifica- 
tions set forth in this section. For the purposes of this Act a 
bushel standard dry measure has a capacity of two thousand one 
hundred and fifty and forty-two hundredths cubic inches. 

(a) The standard one-fourth bushel hamper shall contain five 
hundred and thirty-seven and six-tenths cubic inches, and conform 
to the following specifications: The inside diameter between staves 
at the upper edge of the inside top hoop shall be ten and three- 
eighths inches; the inside diameter of the bottom shall be six and 
one-half inches; the inside length of the staves to the upper edge 
of the inside top hoop shall be nine and five-eighths inches. 

(b) The standard one-half bushel hamper shall contain one 
thousand and seventy-five and twenty-one one-hundredths cubic 
inches, and conform to the following specifications: The inside 
diameter between staves at the upper edge of the inside top hoop 
shall be thirteen inches; the inside diameter of the bottom shall 
be eight and one-half inches; the inside length of the staves to the 
upper edge of the inside top hoop shall be twelve inches. 

(c) The standard three-fourths bushel hamper shall contain 
one thousand six hundred and twelve and eight-tenths cubic inches 
and conform to the following specifications: The inside diameter 
between staves at the upper edge of the inside top hoop shall be 
fourteen and one-fourth inches; the inside diameter of the bottom 
shall be nine inches; the inside length of the staves to the upper 
edge of the inside top hoop shall be fifteen and one-half inches. 

(d) The standard one bushel hamper shall contain two thou- 
sand one hundred and fifty and forty-two one-hundredths cubic 
inches, and conform to the following specifications: The inside 
diameter between staves at the upper edge of the inside top hoop 
shall be fifteen and one-eighth inches; the inside diameter of the 
bottom shall be nine inches; the inside length of the staves to the 
upper edge of the inside top hoop shall be nineteen inches. 

(e) The standard one and one-half bushel hamper shall con- 
tain three thousand two hundred and twenty-five and sixty-three 
one-hundredths cubic inches, and conform to the following specifi- 
cations: The inside diameter between staves at the upper edge 
of the inside top hoop shall be sixteen and one-fourth inches; the 
inside diameter of the bottom shall be nine inches; the inside 
length of the staves to the upper edge of the inside top hoop shall 
be twenty-six inches. 

(f The standard two bushel hamper shall contain four thou- 
sand three hundred and eighty-four one-hundredths cubic inches 
and conform to the following specifications: The inside diameter 
between the upper ends of the staves shall be eighteen inches; the 
inside diameter of the bottom shall be thirteen inches; the inside 
length of the staves shall be twenty-two and three-fourths inches. 

Section 2. That the standard round stave baskets for fruits 
and vegetables shall be the one-fourth bushel basket, one-half 
bushel basket, three-fourths bushel basket, one bushel basket, one 
and one-half bushel basket, and two bushel basket, which, respec- 
tively, shall be of the capacity and conform to the specifications 
set forth in this section. : 

(a) The one-fourth bushel round stave basket shall contain 
five hundred and thirty-seven and six-tenths cubic inches and con- 
form to the following specifications: 'The inside diameter at the 
upper inner edge of the inside top hoop shall be ten and seven- 
eighths inches; the average inside depth shall be not less than 
six and three-fourths inches; the web shall consist of twenty inter- 
secting staves of such length that they will form the side and bot- 
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MAX AMS 


CLOSING MACHINES 


for 


Sanitary Cans 


STANDARD OF THE WORLD 


We build a Closing Machine for Every Purpose, 
each one the leader in its class, and a Complete Line 
of Can Making Machines just as good as our Clos- 
ing Machines. 


We are the makers of the famous AMSCAN 
CERTIFIED SEALING FLUID -- THE 
GOLDEN BAND. 


AMS No. 128 Closing Machine 
1923 Model, Patented 


THE MAX AMS MACHINE COMPANY 
101 Park Ave., New York, N. Y. 


BRANCHES: Chicago, HI., 20 East Jackson Blvd. 
Rochester, N. Y.. 705 Commerce Bldg. 
London, England, 50 & 51 Lime St., E. C. 3 


USE 


IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adiusters 
ESTABLISHED 1880 
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tom of a basket which shall contain one-fourth bushel standard 
dry measure. 


(b) The one-half bushel round stave basket shall contain one’ 


thousand and seventy-five and twenty-one one-hundredths cubic 
inches and conform to the following specifications: The inside 
diameter at the uuper inner edge off the inside top hoop shall be 
fourteen inches; the average inside depth shall be not less than 
seven and five-eighths inches; the web shall consist of twenty in- 
tersecting staves, of such length that they will form the sides and 
bottom of a basket which shall contain one-half bushel standard 
dry measure. 


(ce) The three-fourths bushel round stave basket shall con- 
tain one thousand six hundred and twelve and eight-tenths cubic 
inches and conform to the following specifications: The inside 
diameter at the upper inner edge of the top hoop shall be seven- 
teen inches; the average inside depth shall be not less than eight 
and one-fourth inches; the web shall consist of twenty intersect- 
ing staves. of such length that they will form the sides and bot- 
tom of a basket. which shall contain three-fourths bushel standard 
dry measure. 


(d) The one bushel round stave basket shall contain two 
thousand one hundred and fifty and forty-two one-hundredths 
cubic inches and conform to the following specifications. The 
inside diameter at the upper inner edge of the inside top hoop 
shall be seventeen inches; the average inside depth shall be not 
less than ten and one-half inches; the web shall consist of twenty 
intersecting staves of such length that they will form the sides 
and bottom of a basket which shall contain one bushel standard 
dry measure. 


(e) The one and one-half bushel round stave basket shall con- 
tain three thousand two hundred and twenty-five and sixty-three 
one-hundredths cubie inches and conform to the following specifi- 
cations: The inside diameter at the upper inner edge of the inside 
top hoop shall be nineteen and three-eights inches; the average 
inside depth shall be not less than twelve and three-fourths inches: 
the web shall consist of twenty-four intersecting staves of such 
length that they will form the sides and bottom of a basket which 
shall contain one and one-half bushel standard dry measure. 

(f) The two bushel round stave basket shall contain four 
thousand three hundred and eighty-four one-hundredths cubic 
inches and conform to the following specifications: The inside 
diameter at the upper inner edge of the inside top hoop shall be 
twenty-one inches: the average inside depth shall be not less than 
fourteen inches; the web shall consist of twenty-four intersecting 
staves of such length that they will form the sides and bottom 
of a basket which shall contain two bushels standard dry measure. 

Section 3. That the standard splint baskets for fruits and 
vegetables shall be the four quart basket, eight quart basket. 
twelve quart basket. sixteen quart basket, and twenty-four quart 
basket, standard dry measure. For the purpose of this Act. a 


quart standard dry measure has a capacity of sixty-seven and 
. 


two-tenths cubic inches. 

(a) The four quart splint basket shall contain two hundred 
and sixty-eight and eight-tenths cubic inches and conform to the 
specifications in one of the two following numbered subdivisions : 
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(1) The approximate inside dimensions of the top across the 
center shall be seven inches by twelve inches. The approximate 
inside dimensions of the bottom at the corners shall be five and 
three-fourths inches by ten and one-half inches. The inside depth 
at the corners shall be four inches. 

(2) The inside dimensions of the square-cornered splint bas- 
kets at the top shall be six inches by twelve inches. The inside 
dimensions of the bottom shall be five and one-half inches by 
eleven and one-half inches. The inside depth at the corners shall 
be four inches. 

(b) The eight quart splint basket shall contain five hundred 
and thirty-seven and six-tenths cubic inches and conform to the 
specifications in one of the three following numbered subdivisions. 

(1) The approximate inside dimensions of the top across the 
center shall be eight inches by fourteen inches. The approximate 
inside dimensions of the bottom at the corners shall be seven 
inches by twelve inches. The inside depth at the corners shall be 
five inches. 

(2) The approximate inside d'mensions of the top across the 
center shall be nine and one-half inches by sixteen and %ne-half 
inches. The approximate inside dimensions of the bottom at the 
corners shall be seven and one-half inches by fourteen and one- 
half inches. The inside depth at the corners shall be four inches. 

(83) The inside dimensions of the square-cornered splint bas- 
ket at the top shall be seven and three-eights inches by fifteen znd 
one half .inches. The inside dimensions of the bottom shall be 
seven inches by fourteen and one-half inches. The inside depth 
at the corners shall be five inches. 

(c) The twelve quart splint basket shall contain eight hun- 
hundred and six and four-tenths cubie inches and conform to the 
specifications in one of the three following numbered subdivisions : 

(1) The approximate inside dimensions of the top across the 
center shall be nine and one-half inches by sixteen inches. The 
approximate ins’de dimensions of the bottom at the corners shall 
be eight and one half inches by fourteen inches. The inside depth 
at the corners shall be five and one-half inches. 

(2) The approximate inside dimensions of the top across the 
eenter shall be eleven and one-half inches by seventeen and one- 
half inches. The approximate inside dimensions of the bettom at 
the corners shall be e‘ght and one-talf inches by fourteen and one- 
half inches. The inside depth of the basket at the corners shall be 
five inches 

(3) The inside dimensions of the square-cornered splint bas- 
ket at the top shall be eight and five-eighths inches by seventeen 
and one-half inches. The inside dimensions of the bottom shall 
be e'ght inches by sixteen and three-eighths inches. The inside 
depth at the corners shall be five and three-fourths inches. 


(d) The sixteen quart splint baskets shall contain one thou- 
sand and seventy-five and twenty-one one-hundredths cubic inches 
and conform to the specifications in one of the three following 
numbered subdivisions: 

(1) The approximate inside dimensions of the top across the 
center shall be ten and one-half inches by eighteen and one-half 
inches. The approximate inside dimensions of the bottom at the 
corners shall be eight and one-half inches by sixteen inches. The 
inside depth at the corners shall be six and one-half inches. 
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PRAGUE-SELLS and Peerless Canning Machin- 
ery will be the staunchest—the most efficient, 
durable and dependable that fine materials, 


experienced workmanship and sincere purpose can 
make them. 


Every machine bearing our name will be backed by an 
unequivocal guarantee of complete satisfaction—or 
money refunded. 


Field service—unstinted and gladly rendered will be 
constantly available to the users of our equipment— 
with a corps of experts at their command to aid in the 
solution of any problems that may arise. 


The prices of our machines will be kept preeminently 
fair at all times by adjustment to conform with labor 
and material costs. 


Our prices will be standard—one unvarying price to 
all. You purchase our machines with the satisfying 
knowledge that your investment is precisely the same 
as that of each and every other purchaser—no higher 
or no lower. 


This is the platform upon which Sprague-Sells 
and Peerless Canning Machinery is offered. 
We believe it will win the instant and sincere 
commendation of everyone intimately associated 
with the Canning Industry. 


From our two plants, at Buffalo and Hoopeston, 
we can supply practically every item of canning 
equipment. 


Write us today for quotations on any equip- 
ment you may need, addressing your inquiry to: 


_ 


Sprague-Sells Corporation 
General Sales Office : 
500 N. Dearborn Street, Chicago, Ill. 


FACTORIES : 
Sprague-Sells Corporation 
Peerless Husker Co., Inc. Successors 
Y, i Buffalo, N. Y. Sprague Canning-Machinery Co. 
Hoopeston, Ill. 
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(2) The approximate inside dimensions of the top across the 
center shall be eleven and one-half inches by nineteen and one- 
half inches. 
the corners shall be eight and one-half inches by sixteen and one- 
half inches. The inside depth at the corners shall be six inches. 

(3) The inside dimensions of the square-cornered splint bas- 
ket at the top shall be nine inches by nineteen inches. The inside 
dimensions of the bottom shall be eight and one-half inches by 
eighteen inches. The inside depth at the corners shall be six and 
five-eighths inches. 

(e) The twenty-four quart splint basket shall contain one 
thousand six hundred and twelve and eight-tenths cubic inches 
and conform to the specifications in one of the three following 
numbered subdivisions : 

(1) The approximate inside dimensions of the top across the 
center shall be twelve inches by twenty inches. The approximate 
inside dimensions of the bottom at the corners shall be ten inches 
by seventeen and one-half inches. The inside depth of the basket 
at the corners shall be seven and one-half inches. 

(2) The approximate inside dimensions of the top across the 
center shall be twelve inches by twenty-three inches. The approx- 
imate inside dimensions of the bottom at the corners shall be nine 
inches by nineteen inches. The inside depth of the basket at the 
corners shall be seven inches. 

(3) The inside dimensions of the square-cornered splint bas- 
ket at the top shall be ten and five-eighths inches by twenty-two 
and one-fourth inches. The inside dimensions of the bottom shall 
be nine and five-eighths inches by twenty and one-half inches. The 
inside depth of the basket at the corners shall be seven and one- 
half inches. 

Section 4. That the Secretary of Agriculture shall in his reg- 
ulations under this Act prescribe such tolerances as he may find 
necessary to allow in the capacities and specifications for hampers, 
round stave baskets, splint baskets and parts thereof set forth in 
sections 1, 2 and 3 of this Act, in order to provide for reasonable 
variations occurring in the course of manufacture and handling. 
If a cover be used upon any hamper or basket mentioned in this 
Act, it shall be securely fastened or attached in such a manner, 
subject to the regulations of the Secretary of Agriculture. as not 
to reduce the capacity of such hamper or basket below that pre- 
seribed therefor; provided, that the provisions in Sections 1, 2 and 


Without Fear or Favor. 


the chance. 


need not. 


Its up to you. 


Canadian Plant 
HUNTLEY MFG. CO., Ltd. 


Tillsonburg, Ont. P. O. Drawer 25 
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The approximate inside dimensions of the bottom at - 


The MONITOR Pea Recleaner faithfully through every minute of the run, takes out splits and skins. 
Forenoon or afternoon or late night runs, its there on the job doing its work. It gets them. There 
is no question about it. Jt gets them. Maybe your hand pickers do and maybe they donot. On 
the start, perhaps they do but how about it when they get tired and careless. 
You know what it means when a bunch of splits and skins show up inthe can. They 
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3 of this Act, covering specifications and dimensions, shall apply 
enly to hampers and baskets made of wood or of which wood is 
the principal material; but hampers and baskets which are not 
made of wood or of which wood is not the principal material shall 
not depart from the respective capacities therein prescribed. 
Section 5. That in order to provide for the more economical 
use of space in packing or transportation, or for the greater con- 
servation of material or labor in manufacture or handling, or of 
the contents in course of shipment, or for developments in con- 
struction and design of hampers, round stave baskets, and splint 
baskets for fruits and vegetables, the Secretary of Agriculture, 
whenever he finds it necessary, may in his regulations prescribe 
specifications with respect to the dimensions thereof for such 
hampers, round stave baskets and splint baskets, in addition to 
those set forth in Sections 1, 2 and 3 of this Act, but not depart- 
ing from the respective capacities therein prescribed. and shall 
prescribe such tolerances as he may find necessary to allow with 
respect to such specifications in order to provide for reasonable 
variations occurring in the course of manufacture and handling. 


Section 6. That it shall be unlawful to manufacture for sale 
or shipment, sell, offer for sale, or ship. or to import, or cause td 
be imported into the continental United States hampers, round 
stave baskets, or splint baskets for fruits or vegetables, either 
filled or unfilled, or parts of such hampers, round stave baskets, 
or splint baskets that do not comply with this Act; provided, that 
this Act shall not apply to climax baskets, berry boxes and till 
baskets which comply with the provisions of the Act approved 
August 31, 1916, entitled “An Act to fix standards for climax 
baskets for grapes and other fruits and vegetables, and fix stand- 
ards for baskets and other containers for small fruits, berries and 
vegetables. and for other purposes” (Thirty-ninth United States 
Statutes at Large, page 675), and the regulations thereunder. Any 
individual, partnership, association or corporation that willfully 
violates this section shall be deemed guilty of a misdemeanor, and 
upon conviction thereof shall be punished by a fine not exceeding 
$500; provided, further, that no person shall be prosecuted under 
the provisions of this Act when he can establish a guaranty signed 
by the manufacturer. wholesaler, shipper or other party residing 
within the United States from whom the hampers, round stave 
baskets, or splint baskets, as defined in this Act, were purchased, 
to the effect that said hampers, round stave baskets, or splint bas- 


Can you afférd to take 


A. K. ROBINS & CO. 
‘Baltimore, Md. 
BROWN BOGGS CO., Ltd. 

Hamilton, Ont. 
KING SPRAGUE CoO. 
353 E. 2nd. St., Los Angeles, Cal. 


SILVER CREEK, N. Y. 
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“BLISS-PACIFIC” No. 81 Double Seamer 


No Jams 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. woxxks BROOKLYN, N. Y., U.S. A. 


SALES { DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS FFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. —_ Olliver Bldg. Boatmen’s Bank Bldg. Moe Bank Bldg. Union Trust Bldg. Second Nat’! Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 


The Little Pea with the Big ‘‘Rep”’ 
ROGERS WINNER 


Smallest seeded canners’ variety in existence. 
Runs 1000 more seed to the pound than Alaska. 
Just as early, and a better yielder than Alaska. 
Pays you far better, averages 90% in 1’s, 2’s and 


3’s. Originated by A. L. Rogers, and perfected 
by years of careful breeding and selection. 


Originators 
Breeders & Growers 


Chicago 
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kets are correct within, the meaning of this Act. Said guaranty. 

to afford protection. shall contain the name and address of the 

party or parties making the sale of the hampers, round stave bas-- 
kets or splint baskets to such person, and in such case such party 

or parties making such sale shall he amenable to the prosecution, 

fines and other penalties which would attach in due course under 

the provisions of this Act to the person who made the purchase. 


Section 7. That any hamper, round stave basket or splint 
basket for fruits or vegetables, whether filled or unfilled. or parts 
of such hampers. round stave baskets or splint baskets. not com- 
plying with this Act, which shall be manufactured for sale or ship- 
ment, offered for sale, sold. shipped or imported, may be proceeded 
against in any district court of the United States within the dis- 
trict where the same shall be found and may be seized for con- 
fiscation by a process of libel for condemnation. Upon request. 
the person entitled shall be permitted to retain or take possession 
of the contnts of such hampers or baskets. but, in the absence of 
such request or when the perishable nature of such contents make 
such action immediately necessary, the same shall be disposed of 
by destruction or sale. as the court or a judge thereof may direct. 
If such hampers, round stave baskets, splint baskets, or parts 
thereof be found in such proceeding to be contrary to this Act, 
the same shall be disposed of by destruction. except that the court 
may by order direct that such hampers, baskets. or parts thereof 
be returned to the owner thereof, or sold, upon the payment of the 
costs of such proceeding and the execution and delivery of a good 
and sufficient bond to the effect that such hampers. baskets or 
parts thereof shall not be sold or otherwise disposed of or used 
contrary to law. The proceeds of any sale under this section. less 
legal costs and charge, shall be paid over to the person entitled 
thereto. The proceedings in such seizure cases shall conform as 
near as may be to the proceedings in admiralty. except that either 
party may demand trial by jury of any issue of fact joined in such 
cases, and all such proceedings shall be at the suit and in the 
name of the United States. 


Section 8. That this Act shall not prohibit the manufacture 
for sale or shipment, offer for sale, sale. or shipment of hampers, 
round stave baskets. splint baskets or parts thereof to any foreign 
country in accordance with the specifications of a foreign con- 
signee or customer not contrary to the law of such foreign coun- 
try; nor shall this Act prevent the manufacture or use of banana 
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hampers of the shape and character now in commercial use as 
shipping containers for bananas. 


Section 9. That it shall be the duty of each United States 
district attorney to whom satisfactory evidence of any violation 
of this Act is presented to cause appropriate proceedings to be 
commenced and prosecuted in the proper courts of the United 
— in his district for the enforcement of the provisions of this 

ct. 


Section 10. That the Secretary of Agriculture shall prescribe 
such regulations as he may find necessary for carrying into effect 
the provisions of this Act, and shall cause such examinations and 
tests to be made as may be necessary in order to determine whether 
hampers, round stave baskets and splint baskets, or parts thereof, 
subject to this Act, meet its requirements, and may take samples 
of such hampers, baskets, or parts thereof, the cost of which sam- 
ples, upon request shall be paid to the person entitled. 


Section 11. That for carrying out the purposes of this Act 
the Secretary of Agriculture is authorized to co-operate with State. 
county and municipal authorities, manufacturers, dealers and ship- 
pers, to employ such persons and means, and to pay such expenses, 
including rent. printing, publications, and the purchase of supplies 
and equipment in the District f Columbia and elsewhere, as he 
shall find to be necessary, for which purposes the sum of $10,000 
is hereby authorized to be appropriated, out of any money in the 
Treasury not otherwise appropriated, available immediately and 
until expended. 


Section 12. That Sections 6 and 7 of this Act shall become 
effective at but not before the expiration of one year following the 
first day of November next succeeding the passage of this Act. 
Canners Write or phone us—Plaza 3464-3463. Your offerings 


Howard E. Jones & Company 


406 Water Street, Cor. Custom House Avenue 
Brokers CANNED FOODS 


BALTIMORE, MARYLAND 


THE KARL KIEFER MACHINE COMPANY 
CINCINNATI, OHIO. 


KARL KIEFER 
PISTON TYPE VISCO 


Years of service in preserve plants throughout the 
country prove all that we claim for this machine. 


It's a machine you can rely on to stand up under 
hard and continual usage during the rush of the season. 


No break-downs and repairs to cause expensive 
delays in the pack. 


Its accuracy and cleanliness are permanent. 


It can be used to fill so many different products 
that it is seldom idle. 


Fills preserves, jelly, jam, mustard, salad dressing, 
syrups, honey, etc. 
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Quick 
Uniform 
Cooks . 


Single and 
Variable 
Discharge 


et A-B Cookers and Coolers Eliminate 
Your Cookroom Problems 


Quantity production without the sacrifice of quality—the one 
largely determining profits, the other reputation—both obtain- 
able to the highest degree only with one method of cooking— 
the dependable A-B way. 
FULL DETAILS UPON REQUEST 
WRITE OUR NEAREST OFFICE 


ANDERSON-BARNGROVER MANUFACTURING CO. 
SAN JOSE, CALIFORNIA 


BALTIMORE CHICAGO PORTLAND SAN FRANCISCO LOS ANGLES 
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AUSTRALIA BIDS FOR FAR EAST CANNED FOODS 
TRADE 


OW the Far East regards American canned fruit is strik- 
H ingly illustrated in a report of the Australian Trade Com- 
missioner at Singapore, a copy of which has been received 
by the Department of Commerce from the American Trade Com- 
missioner at Melbourne. The Australian Commissioner states 
that the greatest difficulty which Australia will have to encounter 
in the attempt to reach the preserved fruit markets is the strong 
position held by American canners. “I doubt,” he asserts, “if 
there is a city in India, Malaya or Java where their brands are 
not on sale.” He states that in Singapore, at all events, Austra- 
lia can compete with America on the question of price, and that 
a smal] Australian-British firm has compelled American export- 
ers to Singapore to send special grades to counter their bid for 
the trade there, though he adds that it is doubtful whether this 
firm, single-handed, can make any impression on the well-organ- 
ized American trade over any considerable area. To win, he 
states, Australia will have to pack and price attractively and 
come level on credit terms and spend money liberally on adver- 
tising, and that if Australian private concerns are not strong 
enough individually to put up an effort to establish Australian 
fruit trade in the Far East, it might be possible for the Victorian 
and New South Wales Government canneries to do so. He also 
advocates the establishment of a purely Australian brand. 


FRENCH OYSTER MORTALITY RATE HIGH 


HE French oyster industry is passing through the most 

turbulent period it has experienced since its development 

in France. During the past three years, in spite of the 
efforts of the Government, there has spread through the oyster 
beds a disease which has been impossible to check and which 
threatens practically to destroy the entire French oyster fields. 
Commercial Attache Chester Lloyd Jones, Paris, France, informs 
the Department of Commerce that various explanations for this 
disease have been given, such as the neglect of the oyster beds 
during the war, the alteration of water currents, and the exist- 
ence of a destructive mushroom growth in the beds. Between 
1919 and 1922 the officials estimate that between 50 and 60 per 
cent of the oysters in the French beds died. In addition, in 1922 
and early spring followed by frosts destroyed large numbers of 


_ estimated, take at least three years. 
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young oysters. The re-establishment of the industry will, it is 
, t The French Parliament, 
before its dissolution in the summer of 1923, made an appropria- 
tion of a million and a half frances for this purpose. It is planned 
also to request legislation to regulate the granting of concessions 
agp cana of the beds. In replanting, Dutch stock is 
o be used. 


DUTCH FIND BIG PROFIT IN CANNED FOODS 


F the proper kind of distributors are secured, it is believed 
that American caaned foods would enjoy a more extensive 
sale throughout Holland, according to Philip E. McKenney, 

of the Department of Commerce staff at the Hague, Netherlands. 
Many Dutch dealers demand so great a profit on these products 
as to boost the retail price out of reach of the majority of con- 
sumers. For instance, canned American peaches are retailing 
in the Hague at 1.25 florins, or approximately 50 cents a can, 
and canned apricots and pears of American origin are selling at 
1.25 to 1.40 florins, respectively. These prices seem to be too 
high, in McKenney’e opinion, even after taking into considera- 
tion various factors of freight, insurance, commission, etc., that 
enter into the price. 


DEWALCO PRODUCTS ON THE COAST 


HE Dewey and Almy Chemical Co., Cambridge, Mass., has 

I recently purchased a site at East 8th street and 40th ave- © 

nue, Oakland, Cal., where it is now erecting a branch fac- 

tory, which will be in operation early in January. Mr. J. R. 

Smith is leaving the home office shortly to take entire charge 
of sales for the Pacific Coast territory. 

The Dewey and Almy Chemical Co. is already favorably 
known to the Western packers and can manufacturers through 
its Dewalco Lining. Compound, used for sealing sanitary cans. 
It is now establishing this branch factory in order to give still 
better service to its large and constantly increasing list of 
friends: 

The Dewaleo products manufactured by Dewey and Almy 
Chemical Co. include rubber cement lining compound, seam dopes, 
crystal and liquid soldering fluxes, cork-tex liners, pick-up gums 
for Burt or Knapp labeling machines, dry cold water paste and 
gold seal tin paste. 


This completely automatic machine double seams or crimps ends on all 
types of round tin or paper cans at arate of 60 to 75 per minute. It is 
equipped with automatic feed for ends either straight or curled flanges 
and has a range of adjustment for 1-}’’ to 4}’’ in dia. by 1-%’’ to 6”’ in 
height. The seaming rolls and chucks may be universally adjusted with 
housings, thereby maintaining perfect alignment when changing for sizes. 

This Seamer is equipped with brake which is applied automatically 
when the drive is disengaged. The chuck spindles are equipped with a 
positive device which prevents bodies or ends from being double seamed 
over the chuck. The high speed bearings are fitted with bronze bushings 
and all parts subject to wear are of hardened tool steel. 

The machine is not only adapted for sanitary cans, but also may be 
used for general line work and operated in connection with our automatic 
Beader and Flanger. Our No. 20 Double Seamer is furnished for gallon 
cans and other larger work. 


McDONALD MACHINE CO. 


Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
7600 South Racine Avenue 


ATOMATIC DOUBLE SEAMING MACHINE WITH END FEED. 


Chicago, Illinois. 
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ERMOLD LABELERS 


have “That Something” in their 

operation that has made them) 
the recognized standard of the 

packing trade. 


Your entire glass line can be. 
SUCCESSFULLY labeled on an. 
ERMOLD. 


Edward Ermold Company 


Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Streets 


NEW YORK CITY. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 

CAMERON CAN MACHINERY CO. 240 N. Ashland St., Chicago, U.S. A. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with. money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—100,000 No. 2 Southern Pine Box Shooks, 
5-8 x 5-16, a carry-over from our spring contracts. Will 
sell for less than today’s market. Price delivered your 
station on application. 


W. E. Robinson & Co., Bel Air, Md. 


FOR SALE—Several No. 2 Max Ams Double Seamers, 
in good condition; price reasonable. 
Address Box A-1123 care of The Canning Trade. 


FOR SALE— 


We have on hand at bargarin prices for quick shipment the follow- 
ing, all being in first class condition and subject to inspection: 

2 Sprague Inspection Tables as shown on Page 93 of 
Sprague’s late catalog. 
No. 14 Dise Exhauster 
Westcott Washer about 20 ft. long 
Sprague Goose-neck Elevators for — Beans, etc. 
Variable Speed Pulleys 
Kraut Cutters 
Large lot of chain, Sprockets, etc., for Corn Conveyors 
40x72 Retorts 
Harris Hoist 
Emerson Dicing Machines 
Monitor Pea Washers 
Boiler Iron tanks 18 ft. long, 6 ft. wide, 2 ft. high 
and other miscellaneous bits of canning machinery in A-1 condition, 
We are willing to dispose of this material at exceedingly low prices 
for prompt shipment and will give reasonable terms. 

A. K. Robins & Company, Baltimore, Md. 


FOR SALE— 
1—16-foot Monitor Steel Frame Blancher. 
1—Style X Monitor Washer. 
1—Monitor Pea Picking Table. 
1—Elgin No 375 Type Plunger Filler with tartaric acid- 
ing attachment and roller capper. 
1—Wonder Continuous Cooker, Style F. 
1—Burt Labeling Machine for No. 3 cans. 
1—No. 1 Monitor Scalder. 
5—40x72 Retorts. 
1—35 H. P. Buckeye Horizontal Engine. 
Canning Machinery Exchange, Marine Bank Bldg., Balti- 
more, Md. 


FOR SALE—Two Steam Chests - One 8 feet long and 
one 10 feet long with cars, at $100.00 each. 
The White Packing Company, Moultrie, Ga. 


FOR SALE—Hansen Filler for peas and pork and 
beans. In first class used condition. 
Acme Preserve Co., Adrian, Mich. 


FOR SALE—Thirty-five double deck Iron Beds with 
good springs. Also ticksfor same. 
The Illinois Canning Co., Hoopeston, Ill. 


FOR SALE—17 Hamachek Feeders, in good condition 
2 Giant Feeders in good condition 
6 No. 7 Clipper Mills, used only short 
time and in good condition. 
Wausau Canning Company, Waukesha, Wis. 


FOR SALE—1 No. 7 Clipper Cleaner — $50.00 
3 Monitor style ‘*Y’’ washers — $200.00 each. 
1 Plummer blancher, just the thing for a 
No. 1 line, rebuilt last year; good condition 
$250.00. 
1 Sprague Gravity Tramrail system 70’ of 
straight track — 40c. per foot. 
3 Track loops 5’ 6’’ for end of lines — $3.00 
each. 
19 Trolleys with 2’ hooks — $3.00 each. 
50 Hangers — .30 each. 
13 Switches — $2.50 each. 
Address Box A-1127 care of The Canning Trade. 


FOR SALE—No. &9 Max Ams locker with automatic feed and 
notching and soldering devices. 

1—No. 4 A. Slaysman power press 

1—Max Ams automatic roll flanger 

1—No. 134 Max Ams power press 

38—dies for No. 10 covers 

2—Max Ams curlers for No. 10 covers 

1—No. 74 Max Ams compound liner 

1—Stevenson No. 4 power press 

1—Stevenson foot power retester for No. 10 cans 

1—Mitchell slitter with 5 prs. cutters, takes stock 30 in. wide 
(in fair shape) 

1—Ayars slitter with 6 prs. 
(in fair shape) 

1 set foot power, square shears’22 in. wide 

1 baleing press No. 12 Handy. 

These machines can be inspected at our plant at Ridgely. 

Saulsbury Bros. Inc.., Ridge'y, Maryland. 


cutters, takes stock 26 in. wide 


FOR SALE— 

1—5-track Morgan Nailing Machine, belt driven, $350. 

2—6-track Morgan Nailing Machines, belt driven, $375 each. 

2—6-track Doig Nailing Machines, belt driven, $285 each. 

2—6-track Morgan Nailing Machines, motor driven, $475 ea. 

1—7-track Morgan Nailing Machine, with side arm attach- 
ment, portable type, moter driven, $590. 

2—8-track Doig Nailing Machines, belt driven, $300 each. 

1—9-track Doig Nailing Machine, belt driven, $325. 

1—9-track Morgan Nailing Machine, belt driven or arranged 
for direct motor drive, no motor, $400. 

1—9-track Morgan Nailing Machine, with side arm attach- 
ment, belt driven or arranged for direct motor drive, no motor, 
$425. 

1—10-track Morgan Nailing Machine, with two side arm at- 
tachments, driving 5 nails on each side arm; side arms can be 
adjusted sideways for different length boxes. Will sell this very 
desirable machine either with tight and loose pulleys, or ar- 
ranged for direct motor drive, no motor, for $550. 

Also, Box, Grate, Veneer and Woodworking Machinery of 
all kinds. State your wants. What have you for sale? 

CHAS. N. BRAUN MACHINERY CO., Fort Wayne, Ind. 


For Sale Seed. 


FOR SALE—200 bushels Rogers Winner Seed Peas. 
Very finest quality, 1923 grown by Rogers Bros. Price on 
application. Lock Drawer A. Bridgeville, Del. 
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FOR SALE—We have a small surplus of Golden Bantam, 
Large Late jCroaby, Improved Hickok men and Evergreen Sweet 
Corn all grown here by ourselves for seed purposes, from selected 
stock seed which was carefully tested for disease and vitality by 
the rag doll testing systemwhich eliminates disease and unfertile 
barren stalks. We have been growing and improving this corn for 
a number of years underthe above system. This work has been 
done by our Mr. Skinner with the assistance of Dr. Woodbury and 
the Department of Agriculture. We are offering this and will be 
pleased to receive your inquiry. 

W. R. Roach & Company, Grand Rapids, Michigan 


FOR SALE—2500 bushels Guaranteed Alaska Pea Seed, 
grown by well known seed growers. Price and particulars 
on application to 

Box A-1132 care of The Canning Trade 


FOR SALE—Limited amount of 1923 crop Country Gentleman 
seed corn. High germination. Very carefully selected, butted and 
tipped, and all hand shelled. Price 18 cts. per lb. subject to prior 
sale. 


The Illinois Canning Co., Hoopeston, Il. 


FOR SALE—500 bushel Winner Pea Seed grown by 
Rogers Brothers Seed Company, 1923. Price, upon applic- 
tion. 


Stittville Canning Company, Utica, N. Y. 


Machinery— Wanted 


. WANTED—Complete line of canning machinery for 
Peas, Corn and Tomatoes - must be in first class shape. 
Address Box A-1104 care of The Canning Trade. 


WANTED—Pineapple Grater; state make, single or 
double. Must be in good condition. 
Address Box A-1130 care of The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 744 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


For Sale — Factories 


FOR SALE—One of the gem plants of Delaware, our 
corn factory. Capacity 225 cases an hour. Ample acreage 
obtainable. Factory equipped with latest improved machin- 
ery, including huskers and husking shed that is working 
satisfactory. Owner wishes to retire from active canning 
management. Plant open for inspection and must be seen 
to be fully appreciated. 

H. P Strasbaugh, Aberdeen, Md. 
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FRUIT FARM FOR SALE, with fully equipped can- 
ning factory, excellent cherry, pear, and apple orchards. 
Close to L. V. R. R. switch and two miles from Geneva. 
Plenty of excellent water, good building s 

Inquire of C. R. Mellen, Geneva, N. Y. 


CANNING FACTORY FOR SALE—We are offering a high- 
class, going and fully equipped Corn and Pea Canning Factory for 
sale, with a high-class Tomato Branch Plant. Will sell one, both. 
or either. Located in Central Ohio, in fine Agricultural territoy, in 
a good city with very best shipping facilities. A going business, with 
a first-class reputation. 1924 season’s crops are practically arrang- 
ed for. 

These plants are in the center of population, with not a case of 
canned foods in their warehouses to sell. Good, going, money-mak- 
ing institutions at a real bargain. Terms will he made right. 

Will furnish complete description upon request. Here is a 
chance to step in at just the right time when the business is on the 
move. 


Telegraph or address T. E. Dye & Sons, Urbana, Ohio. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—Practical canner for West. We have the heavy 
mechinery, building, trackage, etc., cheap labor, unlimited supply 
of Pears and Apples. Will help secure adequate acreage Tomatoes 
and Chili. Market on 8 cts freight rate. Local capital available 
for man of demonstrated ability; finance your deal and name your 
own terms to lease or own the plant. El Paso Valley Bartlett 
Pear Assn., Ysleta, Texas, 


WANTED—A competent Superintendent and Processor for a 
small factory in Northern New York; one who understands the 
canning of fruits and vegetables. 


Address Box B-1125 care of The Canning Trade. 


WANTED—To communicate with experienced men to op- 
erate viners, huskers, cutters and blanchers. These positions 


open for yearly contracts. Address Box B-1115, care of The Can- 
ning Trade. 


WANTED—Man capable of handling Pea and Corn pack, 
Southern Pennsylvania factory. Man for this position must be cap- 
able of instructing Farmers in the growing of Peas and handling of 
crops, in a modern factory, Must also furnish best of references. 
State wages and experience. 

Address B-1129 care of The Canning Trade. 


WANTED-—By Western New York State factory an assistant 
superintendent who has a full knowledge of packing Peas, Green 
Refugee Beans, Golden Bantam Corn. Tomatoes, Beets. Pears and 
Apples. We wish a man who is thoroughly competent in securing 
and handling Italian or Polish help. Must have god habitsand not 
be afraid of work. Fora man answering these qualifications there 
is an opportunity for advancement to position of superintendent or 
manager. Kindly state full particulnrs in first letter giving the 
places you have worked for the past five years. 

Address Box B-1114 care of The Canning Trade. 


WANTED—Sales Manager to handle Ritter Catsup and Ritter 
Pork and Beans in Central West and Southern territory. 
Owensboro Conserve Co, 
Owensboro. Ky. 
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A SAVING IN COST } |——CAN PRICES 


$2,613,229.59 


has been returned over a period of 
fifteen years, to the Canners who 
have been carrying their fire insur- 
ance with 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


For information, write 


LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


= you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


THE 
Indiana Pulper 


This machine has no companion for pulping 
Tomatoes, Pumpkin, Apples, Squash etc. 


We also manufacture and distribute: 


Copper Steam Jacket Kettles 
Kern Lightening Finisher 
Indiana Pulper 


Indiana Chili Sauce Machine 
KOOK MORE KOILS 


ANGSEN (MP tinea 


*OIAN AP 


Continental Can Company, Ine. 


will quote prices on Cans upon 


application. 


130 E. Georgia St., INDIANAPOLIS, IND. 


of the Tin Cay 
a ; 
| 
Washers 
Sorting 
| Tables 
| 
| | | | 
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Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


$1 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) —— E. Jones & Co. 
ed Vegetables 


White Mammoth, No. 2%4......... Qut 


White Mammoth, Peeled, No. 2%.. 
Green Mammoth, No. RS 
White, Large, No. 2%............ Out 

ite, e, Peeled, No. -.. Out 
Green, Large, No. 2 a6dane 
White, Medium, No, 2%........0.. 
reen, Medium, No 

Green, Small, No 2%..... Out 
Tips, White, Square, No. 2%. 


Tips, White, Round, No. 2%. 

Tipe, Green, Square, No. 2%...... Out 

Tips, Green, Round. 
BAKED BEANSt 


In Sauce, No. 8 
BEANSt 

Standard Green, No. 2..... 

Standard Green, No 10... 
Standard Cut No. 2. «.-- 
Stringless, Standard, 
Stringless, Standard, Ne. 
White Wax, Standard, No 2...... --+- 
White Wax, Standard, No. 10...... --- 


Limas, Soaked, No. 2............. 

Red Kidney, Standard, No. 2...... 90 

Small, Whole, No, 1.25 

Standard, Whole, No. 2........... 1-10 

Large, Whole, No. 2 


CORNt 
Std. Evergreen, No, 2, f.o.b. Balto. 1 
Std. Evergreen, No. 2, 
No. 2. f.0.b, Balto... 1.20 
. . Shoepeg, No. 2, Co. 1.40 
Fancy Shoepeg, f. o. b. factory. 1.50 
Std. Crushed, No. 2, Baltimore.... -95 
Std. Crushed, No, 
Bx, Std, Crashed, Ne “fo.b. Bal. 1.05 
Extra, No. f.o.b. County 
Extra Western, No, 2.... .... 
Standard Western, No. 2.. 

No. 
ize. Split, No. 3............ _-95 
Standard, Split, No. 10............ 3.25 


nf no 


oe 


MIXED VEGETABLES FOR SOUPt 


12 Kinds, No. 
12 Kinds, No. 10...........ccccee. 4.50 


OKRA AND TOMATOES{ 


PEAS!— 


factory 


“f.0.b. tacts 


o-b. 
No. 5 Sieve, Qs, f. o. b. Balto.. 
Gut 
E. J. Standards, 1’s, No. 4 Sieve.. 
E. J. Sifted, 1’s, Ne. 0 
E. J. Ex. Sifted, is No. 2 Sieve.... 
Fancy Petit Pois,, 1 


PUMPKIN?{ 

Standard, No. 3, factory....... 1.15 
Standard, No. 1 4 

Sq 2 

SAUERKRAUTt 

We. 

Standard, No. 2%..... 
Standard, No. 

Standard, No 1 


e 
acoo 


SPINACHt 


Me, 
Standard. No. 2%........ 
Standard. No. 


an 


1.00 


({) Thos. J. Meehan & Co. 


(7+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices corrected by our special Correspondent. 
CANNED — PRICES—Continued 


Standard, No 4.75 

California, No. "Bi t b. Coast 

California cece 
{F. O. B. Facto tory basis. 


SUCCOTASH{ 


Green Beans, Green Limas.. 
With Dry Beans, No. 2 
New York State............ 


SWEET POTATOESt{ 
F. 0. B. County 
Standard, No. a f. o. b. county... - 05 
Standard, No. ‘toa 1.20 
nd o. 8, f.0. 
Standard, No. 9, 
Standard, No. 10, County.... £00 


TOMATOESi{ 
Fancy, No. 10, f.o.b. Baltimore.... Out 
Jersey, No. 10, f.o.b. 
Standard, No. 10, f.o.b, Baltimore. . 5.00 


Standard, No. 10, f.0.b. County 
Sanitary 8s, 5% cans ut 
Jersey, No, 8, f.o.b Out 
Ex, Standard No. 3, f.o.b. Balto Out 


Standard, No. 3, f.0.b. Baltimore.. 1 
Standard, No. 8, 


PEACHES* 
California Choice, No. 3% Y.C.. 2.40 
California Stand., No. 32% Y. C. 2.00 
PEACHESt 
Extra Sliced Yellow, No 1........ 1.40 


Standard White, No. 2............. Out 
Standard Yellow, No. seve 
Extra Standard Y » No. ecco 
Seconds, White, No. 2...... Out 
Standards, ite. No. 3.. 1.75 
Extra Standard White, No. 8...... 2.00 

tandard Yellow, No. 8..... 2.00 


Extra 
Selected Yellow, No. 3 
Seconds, White, No. 
Seconds, Yellow, No. Bracevbessene 1.70 
Pies, Unpeeled, No. 3........ 1.10 
Pies, Peeled, No. 8......... cece 
Unpeeled, No. 10.... 2.75 
Pies. Pesied. No. 6.35 


4.25 


41.40 
0 


1.50 
f.o.b. County.... 30% 1.45 
“92% 1.35 
-90 


1.00 


Standard 9s, f.o.b. Baltimore..... . Out Out 
Standard as, f.o.b. Baltimore..... .65 .70 
Standard 1s, f.o.b. County.........  .62% .70 
TOMATO PULPt 
Standard, No. 3.25... 
dard, No. 
Canned Fruits 
APPLES* 

Maine, No. 4.00 4.25 
Michigan, 
Maryland, No. 8, f.o.b. Baltimore.. 1.35 Out 
Pennsylvania, No. 10, f.o.b. Balto.. 3.25 Out 
Maryland, No. 10, f.o.b. Balto..... 3.25 .... 
APR.COTS 
California Choice, No, 2%4........ 2-75 2.65 

Standard, No 

Standard, No. 

Standard, No. 

Standard, No. Preserved. : 

Standard, No. 2, in Syrup.......- 
BI UEBERRIES 

Maine, Me 10.25 10:00 

CHERRIES3 

Seconds, Red, Ne, 150 

Seconds, White, No. 2......... ... Out .... 

Standard, Red, Water, No. 2... ... .... Out 

Sour Pitted Red 10s 11.25 

Standard 2%s ..... 
GOOSEBERRIESS 


Out 
71.70 
71.15 

Out 

4.90 


CANN FRUITS—Continued 
PEARSt 


Balto. N.Y. 
Seconds, No. 2, in cess 


Extra Standards, No. 2, in Syrup 
Standards, No. 


No. 3, in 1.50 
Extra 8, in Syrup.. 1.60 1.50 


PINEAPPLE* 
—_— Sliced, Extra, No. 2....... Out Out 


Bahama Grated, Extra, No. 2...... .... Out 
Bahama Sliced, Ex. Std., No. 2.... Out Out 
Bahama Grated, Ex. Std, No. 2.... ..... Out 
Hawaii Sliced, Extra, No. 2%...... 3.45 3.40 
Hawaii Sliced. Standard, No. 21%4.. 3.15 3.10 
Hawaii Sliced, Extra, No. 2...... 2.90 2.85 
Hawaii Sliced, Standard, No. 2.... 2.75 2.70 
Hawaii Grated, Extra, No. 2....... Out Out 
Hawaii Standard, No Out Out 


Crushed 


PLUMSt 
Syrup, No. 2..... 
Water, No. 10. 


Black, Water, No. 
— Syrup, No. 1 


RASPBERRIESS 
Black, Water, No, 2......ccccsccse 1.75 1.80 
Black, Syrup, No. 2..... 
, Water, No 10......... ccccce 9.00 $9.00 
STRAWBERRIES$ 
Preserved, No. 2...... 
Extra, reserved, No. 2........... 340 2.60 
Extra, 
Standard, Water, No. 7.06 97.50 
Canned Fish 
HERRING 
Standard, No. 2............ —. 2.50 2.50 
BSTER* 
Flats, 1 Ib., case 4 doz........... cere 37.00 
Flats, Ib, case 4 doz. 20.00 
OYSTERS* 
Sta d rds. iOiaddcdeaddeenvcawe: 1.50 1.40 
Stand 2.80 
Red Alaska, 
Tall, N 
1.56 


Chums, Talls .......... ‘37% 

SHRIMP# 

Wet or Dry, No 1% shit 


Wet or Dry, No. 
SARDINES— 


Case 
O. B. Eastport, 3 
oa, Po: Me., 1923 pack. 


ae 


4.50 
% Mustard, Keyless 4,50 
% Mustard. Keyless cove 
cece 
Oil, 
“30 


FISH—White, per nie 
California, Is 


California, 4s, Blue Fin.......... bude 
California, 1s, Blue Fin.......... « cccs Gut 
California, %4s, 


California, 1s. Striped ........... ...- 


1.7 
N.Y. 25 
Out 
3.50 
on 
In Sauce, No. 1-20 Out Extra, No. 10.............12.50  .... 
‘Out 
Standard 2s, f.o.b 
94.00 Standard No. 2 
1.25 
1.85 
3.00 
Out 
1.60 
71.75 lumbia lat Out 
No, 8 Sieve, 71.30 
No 4 fob factory Oui 
. 41.70 
gut 195 
Out 
be 
$1.15 
12.00 
42.85 
50 
1.05 
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BALTIMORE, DECEMBER 31, 1923 


WEEKLY REVIEW 


The Market Quiet—Efforts to Buy Tomatoes at Below Market 
Prices Fail—The Best Year the Industry Ever Had, to 
Be Followed in 1924 by a Better One—Qual- 
ity the Proven Friend of Canners. 


HE TIME OF RECKONING—We were asked today why 
T all business seemed to be marking time— taking it easy, 
as if waiting for something—and we replied that that is 
just what all hands are doing—putting off everything that can 
be put off until the new year comes. Not only in canned foods, 
but in every line of industry only such orders as are imperative 
are being placed, while the rag-tag ends of the old year are being 
gathered together and accounting made of all that has been done. 
The only comment we could induce upon the canned foods mar- 
ket was to the effect that some buyers seemed anxious to get No. 
2 standard tomatoes at 90c, but that no canners seemed willing 
to meet the price. There are probably some quiet deals being 
made, taking over blocks of tomatoes at market prices, to be 
billed and shipped after the first, but it is hard to find anyone 
willing to admit it—that is, among the sellers. They all say 
they are not doing it. The week has been a short one, most 
houses having closed down from Saturday to Wednesday, and 
the balance of the week might as well have been made a holiday, 
for it has been spent pretty much after the fashion of the 
“stenog’s” vacation—one week in preparation, when no material 
work is done nor expected; one week of vacation, and the fol- 
lowing week to rest up and recover from the vacation. 


HAT OF 1924—On this last day of the old year we should, 
WV possibly, cast up all that has happened during the past 

364 days; but somehow or other we have never been able 
to enthuse over that game of “past history.” Possibly this is 
because we are intensely busy compiling these statistics for the 
annual almanac, where they are always handy at any time of the 
year, and in their most serviceable form. We should, of course, 
guide our course in 1924 upon the wisdom learned through the 
experiences of 1923, but if you have not learned, through dint of 
hard knocks, you will have small chance of learning through a 
recounting in type. 


A look back upon the year’s activities, however, is most en- 
couraging in its promises for business in 1924. Secretary of 
Commerce Herbert Hoover, in speaking of the economic pros- 
pects of 1924, will say in his January 1st message to the world: 
“In 1923 the United States has witnessed the highest total pro- 
ductivity and movement of commodities since the war, with full 
employment, high real wages, greatly increased savings, large 
additions to home buildings, and the largest increase in railway 
equipment since the war. The whole has been accompanied by 


a remarkable absence of speculation, consequent over-accumula- 
tion of consumable goods, or dangerous expansion of credit. As 
we are not in a boom, we can expect freedom from a slump.” 
And * * * “Taking the country as a whole, we never in his- 
tory have enjoyed a higher standard of living and comfort, nor 
so great a degree of commercial and industrial efficiency as to- 
day, or so wide an understanding of the forces which control the 
ebb and flow of business. As severe as the situation is in the 
worst of the agricultural States, yet the disparity between agri- 
cultural prices, as a whole, and industrial commodities is grad- 
ually lessening, and the economic balance is tending to right 
itself.” And the Secretary goes on to show that the production 
in 1923 surpassed that of 1922 by 40 per cent in iron and steel, 
50 per cent in copper, 60 per cent in automobiles, 15 per cent in 
rubber tires, 10 per cent in lumber, 20 per cent in cement, 20 per 
cent in sanitary ware, and by about 10 per cent in leather, while 
textiles remained just about the same. On the other hand, agri- 
cultural products showed but a very small increase in 1923 over 
1922, cotton and cereals about 3 per cent, pork products 20 per 
cent, and beef but 5 per cent, with only a slight increase in dairy 
products. Considering the wonderful increase in almost every 
line of business, and the evident added expenditures, it is as- 
tounding that the farm products should have found themselves in 
such poor condition, with only such slight increases in produc- 
tion. As the Secretary says, the scales are beginning to balance, 
and we may expect to see the farmer moving up onto a more 
equal basis with other producers of the country during 1924; and 
this merely adds to the brightness of the prospects. 

To complete this pleasant picture and bring the matter more 
nearly home, we have merely to mention that the canning indus- 
try has been through its most prosperous year. The year began 
with clean decks in canners’ warehouses, and, almost without ex- 
ception, the packs of all articles were of good size, if not records, 
and yet the end of the year saw them moved out into consump- 
tion and at fair prices. In fact, no year may be found when the 
goods moved out more rapidly or more steadily, and with less 
unfavorable fluctuations in the price market, or with less trouble 
to the canners. We are not unmindful of the war years and the 
feverish demand; but in those years, while prices were running 
riot, so were costs and the trouble of Governmental interference. 
The year 1923 was a whole lot more satisfactory in every way 
than any of those war years, and it leaves the industry facing 
1924 with every prospect of continued satisfactory conditions and 
no serious doubts or disturbing possibilities, as were the case 
during the war. So the year may be written down as the best 
the canning industry has ever seen, only exceeded by the pros- 
pects for 1924. The result is mainly ascribable to the packing of 
quality goods, and this fact should be written large in the mind 
of every canner. You have been shown how the trick can be 


done—now do not forget it. Pack quality in 1924 and you may 
rest easy as to the results. Neglect this all-important feature, 
pack for a price—pack as was done during the war on the basis 
of “anything will sell”—and_you will find the goods packing up 
in your warehouse, sales falling off and the prices with them, 
and, because the production in 1924 promises to break all records. 


December 31, 1923 


The case is clear cut and unmistakable, and the canners hold 
their destiny in their own hands. They can pack quality and go 
on to heighths yet unreached, with demand overlapping demand 
and the prices showing good profits. Or they can throw quality 
to the winds, pack the goods in a careless, indifferent manner, 
and see demand go off, prices drop down below costs, and trou- 
bles without end beset them. Resolutions are not necessary in a 
case like this—it merely requires common horse-sense, and we 
have confidence in the canners that they will choose the better 
course. 

HE MARKET—As we have said at the beginning, there has 
been little or no market this week. The jobbers do not 
care to add to their holdings until they have made their 

inventories; some buyers would cover their wants of the future 
if they could induce the canners to part with the goods now, at 
concessions, and to be billed and shipped later. But the canners, 
seeing better demand and better prices in the early months of 
the new year, are determined to wait for them. They are mak- 
ing no mistake in this. They should employ the same tactics in 
the selling of their futures—first know the costs, then name a 
price which will net them a profit, and do not be stampeded by 
the reports that this and that canner is selling at lower prices. 
Just tell such buyers to buy from those canners because you are 
not giving your goods away. They will buy futures quite liber- 
ally, and you will find the buyers pay your prices if you can show 
that you mean them. The buyers are always willing to pay fair 
prices for futures if they could only feel that the canners mean 
to maintain the prices. 

We close the year without price changes in our market page 
and with all lines of canned foods quiet, but firm, and the feel- 
ing very hopeful. May your New Year be a happy, prosperous, 
contented and blessed one is our wish to each one of vou. 


NEW YORK MARKET 


THE CANNING TRADE 


Quiet Market This Week—Light Holdings Expected From In- 
ventories—Tomato Offerings Very Limited—Fancy Corn 
Well Sold Up—Practically No Spot Peas in This 
Market—Lower Grade Fruits Very Scarce 
—Name on the Label and Swells 
Question Keeps Interest 
Alive—Notes. 

New York, December 28, 1923. 


OLIDAY Quiet — There was a quiet market in the local 
H canned foods trade throughout the week, and the situation 

showed no material change. Distributors generally were 
out of the market for canned foods, owing to the nearness of the 
inventory period. The market was closed on Monday and Tues- 
day. 

, Expect Light Inventories—Among well-posted observers in 
the local market it is confidently believed that inventory this 
year will show jobbers with unusually light stocks on many items 
of canned foods. Distributors bought only in small quantities 
out of the 1923 packs, many of them buying just enough to fill 
their own future orders and carry them until the end of the year. 
After they have taken stock next week they will find themselves 
confronted with the necessity of acquiring further stocks, and 
they will find: ; 

Tomatoes—In generally limited supply for shipment from 
both Southern and Western canneries, with prices firmly held. 
Remaining stocks controlled by financially strong canners who 
will hold the tomatoes for their own prices, even if they have to 
carry them clear over until the early spring trade, and ; 

Fancy Corn—Closely sold up in first hands on both Maine 
and mid-Western packs, with the jobbing market having shown 
a 35 to 40 cents per dozen advance since the opening prices were 
made. Standard corn showing less firmness, but the market 
statistically stronger than it has been at this season of the year 
for several years past. Canners quoting 90 to 95 cents, f. o. b. 
cannery, with the top price prevailing in the majority of cases; 
and 

Maine Sardines—More closely sold up than for many years 
past at this season of the year. The market firmly maintained 
at recent advances, with further mark-ups in prices anticipated 
by the time jobbers and chain-store buyers come into the market 
for their spring and summer requirements. Imported sardines 
in such small supply that they cannot plug up the gap left by 
the shortage of the domestic; and _ ; 

Peas—The 1923 pack almost entirely cleared from canners 
hands in Wisconsin and New York State. Prices have advanced 
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considerably since the opening early in the year. Canners al- 
ready have substantial volume of future business on their books 
at prices in most instances on a par with last year’s or slightly 
higher than the 1923 opening basis. Southern canners’ holdings 
depleted by a good buying movement, and the market strongly 
heid at advances over opening prices; and 

Tunafish—Prices materially higher than the opening basis, 
and supplies of white meat too small to take care of distributors’ 
demands. Other grades strongly maintained, with a good distri- 
utive outlet for California pack; and 

Salmon—Pinks generally well sold up, the market holding 
steady at $1.25, f. o. b. Seattle. Chums so well sold up in first 
hands that remaining stocks are no real factor in the situation. 
Reds showing increasing firmness, with most holders quoting 
$2.35, and the prospective pack outlook bearish as to output and 
bullish as to price, owing to the recent Government fishing re- 
structions, which will apply during the 1924 packing season in 
Alaska; and 

California Fruit—Holdings in very light supply, particularly 
on the lower grades of peaches, which have been heaviest in de- 
mand. Distributors’ stocks of fruits also rather light for this 
season of the year, and re-sale offerings in jobbing markets small 
in volume and high in price. Difficulty will probably be experi- 
enced by private label wholesale grocers in securing assortments 
for their spring and summer trading, and canners are talking 
higher prices all along the line. No. 10 pie fruits for the bakery 
= = trade are strongly held in price and in small sup- 
ply; an 

_ Private Labels Menaced—By a bill pending in Congress, 

which provides for amendment of the Federal Foods and Drug 
Act to provide that the name and address of the canner be 
marked upon the label of canned foods distributed by private 
brands. This bill evidently has the backing, moral at least, of 
canners and specialty manufacturers who cannot see the dis- 
tributors’ right to compete directly with the producer by using 
the producers’ quality products to push a house brand. 

Swells—Question still definitely unsettled, although both 
canners and wholesale grocers are still strenuously engaged in 
lining up support for their own pet ideas for handling swells 
claims. To date, according to the National Wholesale Grocers’ 
Association, the New England States, New York, Florida, Ne- 
braska, Iowa and Illinois food officials have gone on record as 
prohibiting the return of spoiled and swelled canned foods to 
central warehouses, holding instead that they must be promptly 
destroyed where and when found. Question arousing bad feeling 
between canners and wholesale grocers; and 


Canned Foods Week—Plans by canners and machinery men 
maturing for big campaign during 1924 Canned Foods Week. 
Support by wholesale grocery trade on large scale rather dubi- 
ous owing to bad feeling engendered by swells settlement contro- 
versy. Probable, however, that talk of non-support by jobbers 
is just talk, and nothing more, as the wholesale grocers have 
just as much to gain as the canners by a successful 1924 Canned 
Foods Week. 

The Convention—The above, in brief, summarizes the mar- 
ket situations on the last day of the year 1924. What the situa- 
tion will be three months from now many in the trade believe 
they know. What it will be a year from now, many of them, 
particularly canners who must shortly plan for their 1924 oper- 
ations, would give a lot to know. The convention of the can- 
ning and brokerage organizations in Buffalo during January is 
now engrossing the attention of the trade, and it is probable 
that there will be an unusually large turnout for the event. 
Canners this year have more to go for (and in truth more to go 
on) than they have had for several years. Jobbers have both 
more to go on and for, and the brokerage fraternity is vitally 
interested in what comes out of the ’24 convention. It is prob- 
able that the Conference Committee representing the jobbers 
and the canners will “go to the mat” on the warehouse plan, 
with the brokers necessarily maintaining a strict neutrality. 

Personal Items—There have been very few visitors along 
the Street this week, as is usually the case during Christmas 
week. 

John Wilbur and Lew Hake, comprising the new brokerage 
firm of Wilbur & Hake, with offices at 100 Hudson street, have 
returned from a trip to California, and will start their business 
with several good accounts on hand. ; 

Frank Reynolds, of B. O. Bowers Co., well-known sardine 
and shrimp commission merchants, spent the holidays at his 
family home in Baltimore. 

Carl Weisl, well-known Philadelphia broker, was along Hud- 
son street during the week, having just returned from a trip to 
California. 


CHICAGO MARKET 


Retailers Busy—General Business in Very Good Condition— 
Industry Never in Better Condition Than the Present— 
Jobbers’ Stock Low—Heavy Buying Looked For 
—The Apple Canners Showed Wisdom— 

Canned Fish Dull—Good Winter 
Weather Will Help. 

Chicago, December 28, 1923. 


USINESS in canned foods during the past week has been 

confined almost all together to the distribution to consum- 

. , ers by the retail trade. Retailers state that they are en- 

joying the largest volume of business they have ever previously 
nown. 

Consumers seem to have plenty of money with which to buy 
food and are spending it freely—not only for necessities, but 
for luxuries. Conditions of employment in Chicago and vicinity 
have been almost perfect for several months past, and no one 
who wanted to work was compelled to remain idle. 

Savings bank deposits in Chicago for the year past have 
exceeded those of any in the history of the city. This is not 
solely attributable to the fact that employment has been plenti- 
ful, but to the fact that the 7,000 saloons in the city have been 
practically closed for a year or more, and the money which for- 
merly went into the saloonkeeper’s cash drawer has gone into 
the savings banks and is being spent for the purchase of food 
and of life’s necessities. 

The situation in relation to canned foods in the Central West 
at the close of the year is the most propitious that the industry 
has ever known, for although production has been large in the 
three great vegetable staples— corn, peas and tomatoes—sales 
have also been large, and the surplus, after filling orders, re- 
maining in first or canners’ hands, is small and is inadequate to 
supply the normal demand for winter and spring trade. Stocks 
in the hands of wholesale grocers are also limited. The buying 
of futures by wholesale grocers was not large, but was very 
general, and all wholesale grocers, to a great or less extent, 
bought a considerable quantity of canned foods for future de- 
livery and have received them and have distributed them to the 
retail trade. 

The stocks of canned foods remaining in wholesale grocers’ 
hands are lower than usual, and, in fact, so low that they must 
be replenished shortly after the first of January if wholesale 
grocers intend to remain in the canned foods business. 

Stocks of canned foods in the hands of retail grocers at the 
conclusion of the year and after the holidays are over will be 
small, and they will have to buy freely from wholesale grocers 
in order to fill up their shelves. 

This general situation is applicable not only to the three 
great staples—corn, peas and tomatoes—but all other kinds of 
canned foods. Fancy and choice California canned foods are 
exceedingly scarce. Michigan fruits have sold freely, and there 
are none scarcely to be had in first hands and but few in second 
hands. The only article in canned fruits that might be said to 
be in full supply is that of canned apples. 

The crop of apples has been heavy in nearly all the apple- 
producing States. excepting New York State, where the crop 
was poor, but it is estimated by the Department of Agriculture 
that the crop of apples this year in the United States is larger 
than for many years. 

However, canners have been advised as to this fact, and 
knowing that a great many apples would be carried in barrels 
and cold storage for the use of bakers and consumers, the can- 
ners have not packed very many apples, and will not do so from 
the fact that prices are so low that there is no profit in canning 
apples. Most of the canners of apples have closed down for the 
season and will put no more apples into cans. 

The canned fish situation is dull. Salmon, shrimps, oysters 
and sardines are all moving very slowly. Dealers say that this 
is attributable to the high prices prevailing. 4 

Canned fish sell well when fresh meats are high in price, 
but just at present fresh pork is cheaper in the market than at 
any time since 1913, and fresh beef is 25 per cent to 30 per cent 
cheaper than it was two years ago. Consequently the people do 
not find canned fish as compared with fresh meats economical. 

The price on No. 1 tall red Alaska salmon, which is being 
firmly held on the Coast at $2.35, is very much higher than it 
was ten or twelve years ago. This accounts for the fact that 
pinks and chums in salmon have sold freely, while red Alaska 
No. 1 tall has sold very slowly. Prices in American sardines 
have advanced so that quarters, keyless, in oil, are now being 
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held at $4.75 per 100 cans in Maine canneries, as compared with 


_ $2.75 to $3.25 last year. 


This is not the canners’ fault, because the run of fish was 
very small and the catch small, and therefore, the cost was high, 
but it makes the article slow and difficult of sale at the price. 

California canned fruits are in great demand and supply for 
the fancy and choice grades of fruit, but the grades of canned 
fruits from standard to pie are dull, and there is but little de- 
mand for those grades in cans of any size. The demand for 
California fruits in lower grades will possibly improve at the 
beginning of the year, as they have been purchased in a very 
limited way. 

One cause of recent dullness in the canned foods market is 
that we have had no winter weather so far to speak of in the 
Central West. The weather has been exceedingly springlike and 
has permitted the outdoor exposure and open sale of all kinds 
of fruits and vegetables, without risk of freezing, and their safe 
transportation to the markets. This situation has inveighed 
against a large sale of canned products. 

The weather prophets are predicting severe weather for 
January, February and the spring months, and it is quite pos- 
sible that cold weather will bring about an active distribution 
of all canned foods. 


ST. LOUIS MARKET 


Market Waits—Future Peas Selling—Spots Quiet—Not Much 
Doing in Tomatoes—Corn Quiet, but Firm—Market on 
Fruits Disappointing—Inventories Are Holding 
Up Much Business—Miscellaneous. 

St. Louis, December 27, 1923. 


ARKET Waits—Canned foods trading has practically 
M stopped until after the first of the year. Occasionally 
there are a few sales. What is done is largely of the 
pick-up variety. Several distributors have been in the market 
for canned fruits and other canned goods which might be ob- 
tained at price concessions from buyers anxious to unload be- 
fore the end of the year, but there was not much business done. 
With the jobbing trade planning to take stock during the 
first week in January, they are naturally holding down their 
stocks as much as possible. Only immediate requirements on 
any item are being bought. This condition is usual for this 
time of the year, but the dullness is more pronounced this year 
than in former years. 

Peas—Thus far future trading has been largely confined to 
Wisconsin peas. The largest jobbers have covered or are con- 
sidering a part of their requirements, but prefer to purchase 
standards in straight lots rather than in assortments. Spot peas 
are firm in all grades, and offerings are light. Cheap old packs 
in standard grades would sell, but this grade is scarce. What is 
left of this stock is being held for full prices or advances later 
on. Futures are held in check in the same, way as jobbers de- 
sire to do better than present opening prices. Canners do not 
care to sell their standards straight. 

Tomatoes—Not much has been done during the past week 
in tomatoes. Distributors are well stocked up and do not except 
to do much until after their inventories are completed. Canners 
in the South will not quote below listed prices preferring to 
hold their packs for a later market. California packers are of 
the same opinion. Futures are in such an unsettled state that 
little attention is paid to them. 

Corn—There is a quietness in corn. The firmness in tone 
is surprising considering the large pack. It is also surprising 
that such moderate stocks are in first hands. Fancy and stand- 
ards are being bought more for immediate needs than for later 
use. Packers are not worrying in regard to this and will not 
shade prices. 

Miscellaneous—The spinach market is steady. Asparagus 
demand is light, but the market is steady on all grades and sizes. 

Fruits—All offerings in fruits are quiet. For such an im- 
portant classification this is disappointing. Spot offerings, even 
of standard packs of known brands, are sold under values by 
some operators. This has a weakening effect on prices and has 
a tendency to limit buying. California canners are not urging 
sales. There is a steady demand reported on cling peaches, but 
trading is confined to small quantities. Pineapple is steady. 
Apricots are quiet. Cherries and pears are both showing a 
steady basis. Local jobbers, it is said, have not surplus stocks. 
No. 10 pie fruits of all kinds are steady, with a fair demand for 
small lots reported. 
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Milk—With the nearness of the inventorying season now 
only a few days distant, buyers of condensed and evaporated 
milk are holding down purchases, but selling pressure has light- 
ened despite this market condition. Weak holdings of case goods 
have apparently been well cleaned, and holders on spot are now 
showing more of a willingness to carry their goods over, if need 
be, to get the regular asking prices. 

Fish—A-1 grades of Maine sardines are showing strength. 
The demand is quiet just at present, but canners are confident 
of disposing of any stocks they may have early next year at 
present or even higher prices. There is little interest shown in 


salmon during the past week, and the spot price basis remained 
unchanged. 


CALIFORNIA MARKET 


The Retail Holiday Demand Causes Slow Market—Deep Impres- 
sion on New Pack Results From Lower Prices—The Cold 
Weather Damages Oranges and Olives—An Im- 
provement as to Color and Flavor Made 
in Spinach—Fig Canning Grow- 

ing—Some Coast Notes. 
San Francisco, December 22, 1923. 


ERY little business has been done by canned foods interests 
during the past couple of weeks, and no marked activity 
is anticipated until after the first of the year. The retail 

trade is too busy taking care of the holiday demand to pay much 
attention to buying, except where absolutely necessary, and job- 
bers are letting their stocks run low, so as to have as light an 
inventory as possible. Canners are making no attempts to force 
sales, and general confidence is being expressed that a very close 
cleanup will be made. The expert demand has been limited this 
season, but the domestic demand has been stimulated by the 
lower prices quoted on the new pack, and has not only absorbed 
the carry-over from last year, but has made deep inroads into 
the new pack. The outlook for business during the next few 
months is considered very promising, with higher prices ruling 
on some lines. 

Rain Needed — Weather conditions during the past few 
months have scarcely been to the liking of California farmers, 
and rainfall to date is far below normal, December was ushered 
in by a cold snap, and a heavy wind in the southern part of the 
State, which did considerable damage to oranges and olives. It 
was followed by light rains, but these have been barely sufficient 
to enable farmers to start ploughing operations, and the present 
prospects for an adequate water supply are not favorable. How- 
ever, there may be heavy storms early in year to relieve the 
situation. 

New Spinach—While some business has been booked on new 
pack spinach at the prices named recently by various interests, 
orders have not been especially large, and most buyers express 
a desire to wait until later to anticipate their requirements. The 
California Packing Corporation has not announced opening 
prices, and is not preparing to bring these out immediately, 
according to present plans. Last season’s pack has been fairly 
well cleaned up, as far as first hands are concerned, and a large 
pack is being prepared for. The pack of 1923 was of good qual- 
ity, despite the unfavorable growing season, due largely to the 
great care exercised by canners in handling it. Blanching is 
now done under water instead of in the open, and the color and 
flavor of the California pack has been greatly improved, as a 

Peas—Considerable interest is being taken in California 
and Utah peas at the opening prices announced recently by the 
California Packing Corporation, and it is expected that the esti- 
mated pack will be sold up shortly. The output in these States 
is not heavy, under the best of conditions, and is not enough 
to fill the Far Western demand. ; ; 

Statistics Wanted—The Canners’ League of California has 
sent requests to all members for pack statistics covering the 
1923 output, and Secretary Preston McKinney hopes to have 
these complete early in the year. Statistics on peas, asparagus 
and spinach were made public several months ago, and the ones 
now sought are largely on fruits, although tomatoes, string beans 
and miscellaneous vegetables will be included. hi 

Fig Canning—The acreage of canning figs coming into bear- 
ing has caused several established canning companies to turn 
their attention to this fruit, and from now on a very marked 
increase in the pack is expected yearly. The Pacific Pea Pack- 
ing Co., of Oakdale, Cal., put up an experimental pack of Kadota 


THE CANNING TRADE 35 


figs this year, and is sending samples to jobbers to acquaint 
them with the product. Up to the present time this fig has been 
packed largely in glass, and the demand has been such that the 
output has been absorbed without difficulty. With the increase 
in the quantity of the fruit available for packing a considerable 
part of the output will be marketed in tins. 

Hawawiian Pineapple—An increased output of canned pine- 
apple is expected in the Hawaiian Islands in 1924, owing to an 
increased acreage in bearing and improved cultured methods. 
The Eckart paper mulch process is now in use on a commercial 
scale and gives promise of becoming general. The Hawaiian 
Pineapple Co., Ltd., holds the exclusive right to process in the 
growing of pineapples in the territory, and many growers have 
signed contracts for licenses to use it. Early in 1923 the Ha- 
waiian Pineapple Co., Ltd., announced that $25 an acre would 
be charged other growers, this being for the life of the plants, 
but this was later reduced to $12.50 for a limited period. Ex- 
haustive experiments have led to the belief that production can 
be increased about 40 per cent by the mulching process, with 
a marked saving in labor costs. Several thousand acres were 
placed under mulch during the recent fall planting season under 
the sub-license pian, according to advices from the Islands. - 

. lives—The agricultural experiment station of the Univer- 
sity of California has issued a bulletin by W. V. Cruess and E. 
H. Guthier, of the Division of Viticulture and Fruit Products, 
on the results of studies made of some of the problems experi- 
enced by picklers of California olives. Since the beginning of 
the ripe olive industry in this State a loss of fruit has been suf- 
fered during the pickling season because of bacterial decomposi- 
tion, losses from this source having amounted to as much as 
$75,000 in a season. According to the results of the investiga- 
tions, the trouble is caused by gas-forming and other bacteria 
which are present on the surface of the fresh fruit. 


MAINE MARKET 


Lumber Crews Waiting for Snow—Business Drags—The Corn 
Market Unchanged, Because There Is No Corn eal 
The Apple Season Is Over—Getting Busy 
With Canned Foods Week. 


Portland, Me., December 28, 1923. 


OCAL trading is very dull, and while a certain quiet period 
L is expected just at this time, the present week seems to be 

_ falling behind other seasons. As usual, the weather is 
having to take the blame, the lack of snow making a serious de- 
lay in carrying on the regular winter business. Lumber men 
have crews ready for the woods, but are not able to operate to 
any extent until snow comes; and since the passing of the old 
lumbering menu of beans and bacon, the business of supplying 
stores for the quartermaster of a big lumber company is a con- 
siderable item in the jobbers’ December volume. Lumber camps 
are now large users of all kinds of staple groceries and of 
canned goods in surprising quantities, and the delay in this 
business is felt in local jobbing circles. 

There is no change in the Maine canned corn market, for 
the reason that there is practically no corn on hand. There are 
still a few lots held in first hands, but as these have now been 
shipped into winter storage, they will not be offered until the 
spring season, unless the demand becomes so urgent that prices 
advance before that time. Golden Bantam corn, at last reports, 
was easily bringing $2.00, although today it is difficult to locate 
any that can be bought at this price. Crosby is worth $1.65 to 
$1.75. All of the holdings now are limited to the No. 2 cut > 
style of both varieties, with possibly a very little No. 10 Bantam 
ear corn at $7.00. 

The apple season has closed for this winter, and probably 
every case has been shipped out to the trade by this time. Maine 
apples at $3.50 was a very good buy, and as the season pro- 
gressed and the condition of the fresh fruit market and of the 
fruit itself became known, buyers took hold of the proposition 
readily. Despite the fact that the fruit generally was rather 
poor this season, the local canners were able, by a little extra 
care and expense in handling, to produce some very nice canned 
apples. 

= The local committee for Canned Foods Week has been named 
and is already at work outlining the campaign for 1924. Active 
canvass of the jobbers and retailers will be made immediately 
after the convention, and the movement will doubtless have even 
greater support than in 1923. 
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“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


1. All metal frame -- enameled in gray 

2. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 

hand wheel. 

All adjustment made and controlled from 

operators side of machine. 


ERED H.KNAPP COMPANY 


LABELING. WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS. NEW YORK 


CHICAGO OFFICE — 53 West Jackson Blvd. 


PACIFIC COAST REPRESENTATIVES; UTAH REPRESENTATIVE: 
Anderson Barngrover Mfg, Co, Cannon Supply Company 
104 Pine St.. San Francisco. 420 Vermont Bldg Salt Lake City 


CANADIAN REPRESENTATIVES : 


Brown Boggs Company, Ltd. 
Hamilton, Ont, Canada. 


Knapp Euipment can also be secured through & AXES: 


Sprague Canning Machinery Co. A. K. Robins & Company, 
Chicago, Ill. Baltimore, Md. 


SMILE AWHILE 


ONCE WAS ENOUGH 

There’s a suburban home whose owner’s principal delight is 
keeping it spick and span. After dinner he and a guest were 
smoking on the lawn. The guest, after lighting his cigar, threw 
the burned match to the ground. 

“Oh, I wouldn’t do that, George,” said the host. 

“Why not?” 

“It spoils the appearance of everything,” was the answer. 
“It’s just those little things that make a place look bad.” 

The guest smoked his cigar in silence for a few minutes; 
then, without a word, got up, walked down the road and disap- 
peared. He returned in a short time. 

His host asked: ‘“Where’ve you been, George?” 

“Oh, I just went down to spit in the river,” said George.— 
Chicago Tribune. 


THAT’S WHO’S BOSS 
Kriss—So you told your wife that you were going to be boss 
of the home? 
Kross—You bet I did! And after that she never does any- 
thing unless she tells me about it afterwards. 


O’ER THE DEEP BLUE SEA 
Gish—Yes, madam, I’d like to see all these ultra-modern 
women on an island in mid-ocean. 
Madam—Oh, sensible young man! Are you in the church? 
Gish—No. madam, in the Navy. 


SHOULD SAY HE WAS! 

She was a dainty young thing, dressed in the latest fashion, 
and as she tripped into the room the office boy gasped, then 
grinned, as she came to a standstill before him. 

“Could you tell me if Mr. Jenkins is in?” she asked. 

The boy nodded and pointed vaguely over his shoulder at 
the open door. 

The girl hesitated for a moment. 

“Do you know if he is engaged?” she inquired. 

The boy looked astonished. 

“Engaged?” he almost shouted. “Engaged? Why, he’s 
married and got two kids.”—Detroit Free Press. 


NOT IMPROBABLE 
Judge—This man says that after he fired a shot he saw you 
run from his chicken coop. 
Rastus Johnsing—He could easy be mistaken, Jedge. Fast 
ez Ah was runnin’, it mought have been someone else what 
faintly resembles me. 


CLOSE FRIENDS 

“Ah say. Mary, would you jes’s soon—?” : 

“Look here, Jim Jackson, don’ you git fresh wif me. Mah 
name’s Miss Smif, not Mary. I don ’low only mah bes’ and mos 
pa’ticular friends to call me Mary.” ‘ P 

“Ah begs yo’ pardon, Miss Smif. But, say, Miss Smif, 
would you shif’ to de oder knee? Dis one’s gittin’ tired.”—Black 
and Blue Jay. 


Guam 


BERLIN QUALITY: 


Over 3000 Canning Machines In Successful Operation 


CANNING MACHINERY 


— for the — 
Pea Canner Fruit Canner 
Corn Canner Milk Canner 
Tomato Canner Meat Canner 


BERLIN CANNING MACHINERY WORKS 
BERLIN, WIS. 
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fHE CANNING TRADE. 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, eto. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co.. La Porte, Ind. 


Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean 

Belting. See Power Plant Equi ment. 
Berry Boxes. See Baskets, wo 


BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

Huntle Teens. Co., Silver Creek, N. Y. 
A. K. Robins & Co. Baltimore. 

-Sells Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baitimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping manganese. See Bottlers’ Mchy. 
Bottle Caps. See Cap 
Bottle Cases, wood. ao Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


ars Machine Co., Salem, N. J. 
kieter Machine Co. Cincinnat!, Ohio. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 


Paper Products. 
’ Boxing Machines,can. See Labeling Machines, 
can. 


BROKERS. 


Howard E. Jones & Co. Baltimore. 

Thos. J. Meehan & Co., Baltimore. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

a, and Pails, metal. See Enameled 
uck 

Buckets, cant. See Cannery Supplies. 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 
BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 


Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem J. 
Can Fillers. See Filling  hadilinee. 


CANMAKERS’ MACHINERY. 


ame Machine Co., Max, New York City. 
W. Bliss Brookiyn 

Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

McDonald Machine Co., Chicago. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 
CAN-SEALING COMPOUNDS 

Dewey & Almy Chem. Co., Cambridge, Mass. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin. Wis. 

A. T, Ferrell & Co., Saginaw, Mich. 

A. K. Robins & Co., Baltimore. 

Sinelair-Seott Co., Baltimore. 

Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 


Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and 
Can Testers. See Canmakers’ Machiner 

Filling Mactrines, bottle. See Bottlers’ “Meny. 


Gonsult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can’ Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Baltim 
Southern Can Co., Baltimore, 
Virginia Can Co., ” Roanoke, 
Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Cooging Me Machines, solderless. See Closing 


Capping ‘Stexis, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 

Karl Kiefer Machine by Ohio. 

Sprague Cang. Mchy. 

Cartons. See Corru 

Catsup Machinery. ‘or the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 

— for elevating, conveying. See Convey- 


& time. See Stencils. 
Choppers, food, =. mincemeat, etc. 
Chutes, Gravity Spiral 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., B Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Mesbiee Co., Max, New York City. 
E. W. Bliss Co., "Brooklyn, 

Cameron Can Machy. Co., Chicago. Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 

Colors, Certified fee’ foods. 


CONVEYORS & CARRIERS, canners. 


Matthew Gravity Carrier Co., Elwood City, Pa. 
La Porte Mat Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous, agitating. 


Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
illers. 
COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 
CORKING MACHINES 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERBS. 
avees Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Corp., Chicago. 
CORN CUTTERS. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Husker Co., Buffalo. 
Corn Mixers and Agitators. See Corn Cooker 
Fillers. 
CORRUGATED PAPER re 
Hinde & Dauch Paper Banden 
le auc aper Co., Sandusk 
Counters. See Can Counters. oe 
Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Balti 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine Baltimore. 


CRATES, Iron Process. 
Edw. Renn 
Sprague-Sells Corp., 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, string bens. “See 

n. 

DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Continental Can Co., N. Y. 
Southern Can Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mehy. 


Double-Seaming Machines. See Closing Mcha. 


DEYERS, drying machinery. 


Edw. Renneburg & Sons 
Slaysman & co, Baltim 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 

ENAMELED BUCKETS, PAILS, ete. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See > il 


EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 


Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 
Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 

ontinental Can Co., Inc., Syracuse, Chi 
Hinde & Dauch Paper Co. Sandusky, Ohio 
FIBRE PRODUCTS, boxes, boxboard, 
Hinde & Dauch Paper Co., Sandusky, Ohio- 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 


ansen Cang. Mchy. Corp., Cedarburg, W: 

Karl Kiefer Machine 

Huntley Mfg. Pe Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Filling Machine, syrup. See Syrnping Ma- 
chines. 


FINISHING MACHINES, catsup, ete. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Food Choppers. See Cho omg 
Friction Top Cans. See tin. 
Fruit Graders. See Chenaien and Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Auntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery fae. 
Gauges, pressure, time, etc. See Power Plant 
quipment. 
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GENERAL AGENTS for Machinery Mfrs. 


A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Generators, electric. See motors. 

Glass-lined Tanks. See Tanks, glass-lined. 

Glue, for sealing fibre boxes. 

Governors, steam. See Power Plant Equip. 

Grading Mches. See Cleaning and Gr’d’g Mchy. 

Gravity Carriers. See Carriers and Conveyors. 

Green Corn Huskers. See Corn Huskers. 

Green Pea Cleaners. See Cleaning and Grad- 
ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 

Hominy Making Machinery. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, «Chi- 
cago. 
Jacketed Kettles. See Kettles, copper, 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind.” 
Jars, fruit. See Glass Bottles, ete. 
Juice Pumps, See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. “See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkatip, Indianapolis, ‘Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. . 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy.::Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Kraut Cutters. 
A. K. Robins & Co., Baltimore. 


LABELING MACHINES 


Edw. Ermold Co., New York City. 
F. H. Knapp Co., Yonkers, N. Y. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 

MILK CONDENSING & CANNING MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

A. K. Robins & Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 

Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 
tainers. 
Paring Knives. See Knives. 
PARING MACHINES. 
S$incla*r-Scott Co., Baltimore. 
PASTE, canners’. 
Arabol Mfg. Co., New York City. 
Dewey & Almey Chem. Co., Cambridge, Mass. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Baltimore. 
PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. T. Ferrell & Co., Saginaw, Mich. 
Hansen Cang. Mchy. Corp., Cotareury. Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague-Selis Corp., Chicago. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 

Chisholm Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 

A. K. Robins & Co., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 


Screens. 

Picking Boxes, Baskets, etc. See Baskets. 

Picking Belts and Tables. See Pea Canners’ 
Mchy. 

PINEAPPLE MACHINERY. 

John R. Mitchell Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Canners’. 

Power Presses. See Canmakers’ Machinery. 

Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


PUMPS, air, water, brine, syrup. 


F. H. Langee Indianapolis. 

Ams Machine Co., Max, New York City. 

A. K. Robins & Co., Baltimore. 

Retort Crates. See Kettles, process. 

Retorts, steam. See Kettles, process. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). 
Supplies. 


SEALING MACHINES, Box. , 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 


Sanitary Cleaner and Cleaner. 
Compounds. 

Sanitary (open top) cans. 

Sardine Knives and Scissors. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 


See Cannery 


See Cleaning 


See Cans. 
See Knives. 


F. H. Pp, In 

Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Sealding and Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Co., Chicago. . 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, sze Closing 
Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 


A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
aa fruit and vegetable. See Corers and 
cers. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 


Sinclair-Seott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


See Baskets. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New York City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 

A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Scott Co., Columbus, Ohio. x 
& Co., Saginaw, Mich. 
untle g. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Supplies, engine room, line shaft, et 
Power Plant Equipment. 

Supply House and General Agents. See Gen- 
eral Agents. 

Switchboards. See Electrical Appliances. 

SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL, : 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. . 
F. H. Langsenkamp, Indianapolis, Ind. 
Testers, can. See Canmakers’ M ‘ 
me Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Tipping Machines, See Capping Machines. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 


Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
. H. senkamp, In 
A. K. Robins & Co., Baltimore. 
Peerless Husker Co., Buffalo. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. See Power Plant 
Equipment. 
Trucks, Platform, etc. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Blectrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, etc. See Corers and Slicers. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners ond Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 
WASHERS, can and far. 
Ayars Machine Co., Salem, N. J. 
ansen Cang. Mchy. Corp., bi 
A. K. Robins & Co., 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. See 
Tanks, wood. 
& Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 
Wrappers, paper . See Corrugated Paper 
Products. 


Wrapping Machines, can. See Labelling Mchy. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


See Factory Trucks. 
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RENNEBURG’S 


Improved Process Steel Kettle 
Equipped with all the latest im- 
provements. Strongly and ac- 


curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Besten Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


MANUFACTURERS OF 


TIN CANS 


-\(CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 


BALTIMORE MD. 


Good plus an 
attractive “GAMSE 


pn your Can 


MONEY on your Labels. 


THE CANNING TRADE 


ABELS 


properly displayed 
spells “SUCCES 


We “MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 


Write Us 


| Gamse Building, BALTIMORE, MD 


CONTINENTAL 
CAN 


COMPANY 


| | INC. 


